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The diversity of artificial intelligence (Al) services requires the development of a balanced policy for
their use. First and foremost, this needs to involve the systematization of information on the types of Al,
areas of application, problems, and ways to overcome them, which is the aim of this study. The following
methods were used for the study: an experiment for working with Al services, a comparison method
for choosing the most efficient Al service; an analysis and synthesis method for determining the types
of Al construction/development. Based on the results of testing various Al services, the following types
of their construction/development have been identified: horizontal, vertical, multimodal, conglomerate,
and mixed. Despite the constant development and improvement of Al services, a number of problems
related to their use still remain relevant. We have identified the ways to overcome them: synchronized
with the development of Al, intensification of information and educational support, development of
critical thinking, Al skills, and software engineering, preservation of access to the free Al service plan,
government regulation, and development of a corporate policy on the use of Al.
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Posmaimmsi LLII sBumazae rnobydosu BUBaXXEHOI MO/IIMUKU W00 iXHb020 BUKopucmaHHsl. [epedycim
ye nompebye cucmemamu3sayii iHghopmayii ujooo pizHosudis LLI, HarpsiMie iX BUKOPUCMaHHSI, npo-
671eM ma Harpsmis iX NoO0/IaHHST, — WO € MEMOH0 OOC/TIOXEHHS. [1/151 BUKOHAHHST OOC/IIOXEHHSI BUKO-
pucmaHo maki Memoou: ekcriepumMeHm 07151 pobomu i3 cepsicamu WMy4HO=20 IHMeneKmy; Memoo
OPIBHSIHHSI 0/151 BUBOPY €ChEKMUBHILLIO20 B PO6OMI CepsiCy WMy4HO20 IHMeseKmy; Memoo aHasizy
i CuUHMe3y 07151 BU3HA4YEHHST BUOIB M06YA0BU/PO3BUMKY LLI; Memod y3azaslbHEHHS 07151 (hOpMy/io-
BaHHS1 BUCHOBKIB H& OCHOBI MPoBedeH020 00CAIOXeHHS. MowuperHs LI sik 2/106a/1bHo20 IHCMpy-
MeHMy 07151 ONepPamuUBHO20 BUPILWEHHST BUPOBHUYUX | HEBUPOBHUYUX 3aB0aHb CMasio MOX/IUBUM
3aB0siku docmyry 0o 6e3kowmosHux sepcili LI, mocmiliHo20 ix yOOCKOHa/IeHHST ma MosiBU Ha PUHKY
HOBUX cepsicis. 3a pe3y/lbmamamu mecmysaHHs1 Pi3HUX cepsicig LI BusisnieHo maki ix Budu noby-
00BU/PO3BUMKY: 20pU30HMa/IbHUL, BEPMUKa/ILHUL, My/IbMUMOOa/IbHUL, KOH2soMepamHul, 3Mi-
waHutll. IopusoHmasibHUl BUO 003B0/ISIE PO3WUPUMU aCOPMUMEHM KOHMEHMY 8 MexXax 00HO20
Knacy (Haripuksiad, ayodio); BepmukasbHUll — 3ab6e3reyye YilicHicmb BUPOBHUHO20 YUK/Ty, 000arHU
oriepayji, siKi nepedytoms ma/abo € HaCmynHUMU r1ic/151 6a3080i, My/IbMUMOOasIbHUL — YMOX/IUB/IHOE
CMBOPEHHSI Ki/IbKOX  Pi3HOBUOIB iHGhopmayitiHuX rpodykmis, pi3HUX 3a rpupodoro (mekcm, ayodio,
306paKEHHS1, BIOEO MOW|0); KoH2/1oMepamHull — sI8/1SI€ COO0H0 Mo/TighyHKYOHa/IbHE yughpose ceped-
oBuULe 0151 BUKOHaHHS1 Habopy ¢hyHKYil: iHghopmayitiHO-KOMYHIKayitiHUX, coyia/ibHUX, OCBIMHIX, Map-
KemuH208UX; 3MitaHull — nepedbadae MOEOHaHHs KiflbKOX BKa3aHUX BUWe BUOIB. He3saxarouu Ha
nocmitiHuli pPo38UMOK ma yA0oCKoHa/IeHHs1 cepsicig LLII, yce we akmya/ibHOK 3a/1uaemsCsi HU3Ka
Mpo6/ieM, NOB’A3aHUX 3 IX BUKOPUCMAHHSIM. /151 T0O0/1aHHs1 MPpobsieMu HepisHoCMI MOmpi6HO 3a6es-
neyyBamu HanexHull piseHb npocysaHrHsi LLI, Has4aHHs KopucmysaHHs cepsicamu LLII, 36epieamu
docmyrn 00 6e3KoWMOBHO20 M/1aHy. [/1s1 MiHIMI3ayji coyjasibHUX Mpo6rem, Wo nos’s3aHi U 3 npobrie-
Mamu 2a/moyuHayil LI, HeobxioHo 6e3repepsHo yOocKoHa/samu cepsicu LI, nocunrosamu ¢hyHK-
yito KOHMPO/TH0, PO3BUBAMU HABUYKU BUKOPUCMAaHHsI LLII ma kpumu4He MUC/IEHHS], 3acmocosysamu
pesiesaHMHI Wab/10HU 07151 HarucaHHs npomnmy. KopuoudHa npobnemamuka LUl mae supiwysamucsi
SIK Ha PiBHI OepKaBHUX pe2y/1simopis, mak i Ha pisHi Cy6’ekmig 20criodaprosaHHs, SKi Maromb BUPO-
619mu B8iANoBiOHI noslimuku BukopucmaHs LI, 30ilicHroBamu MapKyBaHHs BIOMOBIOHUX MPOOYKMIB.
O3Ha4eHe, y CyKyrnHoCmi 3 Hag4aHHsIM MediazpaMomHOCMI, CApUsimMuUMe MioBULEHHIO PiBHIO 008IpU
00 LLI, supiwieHHI emuyHoI npo6/emu.

KntouoBi cnoBa: wmyy4HUl iHmesiekm, wmy4HUl iHmesiekm 8 Media, Mpob/iemMu 3acmocyBaHHs!
Wmy4H020 iHmMesieKkmy, 8UdU Mobyo08L/PO3BUMKY WMY4YHO20 IHMesIeKmy.

Problem statement. Al skills are a necessity in
today's environment. Al services are very diverse:
they generate content, edit, provide information,
act as personal assistants, act as tutors, and solve
a range of tasks in production and non-production
areas. The constant development of Al encourages
users to continuously improve their skills in interacting
with it and choose the right Al services in accordance
with their goals and objectives.

Analysis of the Ilatest research and
publications. The concept of Al was introduced
into scientific circulation by American cyberneticist
John McCarthy. During a seminar at Dartmouth
College in 1956, the researcher set a task for ten

1 ORCID: https://orcid.org/0000-0003-3104-9803

scientists: to make computers use natural language,
form abstractions and concepts, solve problems that
only humans can do, and improve themselves. This
brainstorming session, which lasted for two months,
initiated the creation of scientific laboratories for Al
development in different countries [12].

Al affects all areas of the economy, helps reduce
costs, saves time and labor resources, and also
speeds up and optimizes decision-making through
the provision of adequate information. However, the
use of Al also raises a number of issues. First of all,
it is a global problem of inequality, as emphasized
by United Nations Secretary-General Antonio
Guterres: “Without adequate guardrails, Al could
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further exacerbate inequalities and digital divides and
disproportionately affect the most vulnerable” [1].

Scientists studying the social problems of the
spread of Al name the following manifestations: a
decrease in the number of jobs; discrimination against
human rights in employment, lending, and state aid —
if you fully trust automated algorithms when making a
decision [19].

The problem of legal regulation of Al is
also relevant. In particular, researcher Oksana
Stepanenko concludes that automated generation
of intellectual property creates new opportunities
for scaling business, reducing development costs,
increasing the speed of innovation, but at the
same time, legal uncertainty in the regulation of
such objects complicates their commercialization
[17, pp. 141-142]. In our opinion, when regulating the
economic and legal framework, it is necessary to take
into account that Al services imitate content based
on other primary data on which they were trained.
Some companies use precautionary tools to avoid
legal conflicts For example, Meta, when developing
its Meta Al assistant product, negotiates with actors
and other famous people to include their voices in its
digital product [6].

Despite the constant and intensive development
of Al, the issue of trust in Al still remains open.
According to the Kantar Ukraine survey, 25.4% of
respondents do not trust text written by ChatGPT
or another Al-based program; 34.1% said they do.
Answering the question about the ability to recognize
text written by ChatGPT or another Al-based program
(rather than a human), only 19.6% of respondents
said they could recognize such text, and 42.2% said
they could not [2, p. 8].

The ethical problem of using Al is becoming
more acute. There are precedents of creating fake
materials, publications, video illustrations, etc. with
the help of Al, in order to form a deliberately false
opinion of the audience and society [19, p. 258].

The problem of hallucinations is also relevant for
Al. Scientists distinguish the following types of Al
hallucinations [10; 11; 18]:

— factual hallucinations — incorrect facts or
incorrect references to sources (e.g., fake quotes);

— contextual hallucinations — answers that are not
related to the user's query;

— logical hallucinations — nonsensical reasoning
or those with internal contradictions;

— creative hallucinations — deliberate inventions
when solving creative tasks.

Researcher Joshi S. identifies the main factors
that influence hallucinations: data quality issues,
model complexity, lack of justification, and limitations
inherent in the generative process. The researcher
notes that in the context of the increasingly active
integration of Al into the decision-making process,
the consequences of hallucinations, such as
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misinformation, undermining and loss of
productivity, are dangerous [10].

It is also worth mentioning the threat of leakage of
personal data of Al users, internal company data, and
trade secrets.

Dmytro Zhukovskyi emphasizes that in the context
of the exponential growth of the number of Al tools, itis
difficult to choose the optimal solution for a particular
field of activity. The scientist warns that the wrong
choice of model can lead to inefficient use of business
resources. The lack of a model selection methodology
leads to the need for additional research, testing, and
adaptation of Al solutions to the specific needs of
enterprises and economic sectors [22, p. 165].

Aim. Taking into account that one of the most
popular areas of Al use is the automation of content
generation, which is the basis of media operations,
the research aims to test Al services for working with
text, illustration, audio, and video material, identify
the most advanced services, determine the types of
Al service construction/development, the problems
of their use, and ways to overcome the problems,
which will create a basis for choosing the most
effective services for business and minimize the risks
of using Al.

Main results of the study. Users interact with Al
services in the following stages:

1. The emergence of the need to use Al.

2. Determination of user goals and objectives.

3. Search for Al services.

4. User registration.

5. Familiarization with the
instructions for using Al.

6. Writing a prompt (can be done in stages, with
clarifying questions formulated by Al, with the ability
to select options and test certain parameters of the
future product; with the ability for the user to upload
files to be processed by Al).

7. Familiarization with  the
generated by Al.

8. Editing the product created by Al, clarifying the
request.

9. Exporting the file/content generated by Al.

10. Deciding on the further use of Al, subscribing,
testing alternative Al.

Guided by these stages, in order to test the most
relevant Al services for use in the media, we have
formed a sample of the services included in the
ranking of the best Al services [8; 9; 13; 14, 21], which
have a high rating indicated on the Al's website and/
or in the Chat GPT library [7]. All tested Al services as
of July 2025 are available on a free plan, and most of
them also offer several tariff plan options.

At the stage of user registration, two basic models
were identified: a simplified registration procedure
(via email or Google account or social networks) or
registration with an input questionnaire for better
personalization, and thus more efficient use of

trust,

functionality and

product (result)
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Al, as well as a better understanding of the user's
portrait and identification of the main communication
channels through which users learned about Al.
A number of services warn that they have access to
more personal information than the email address,
name, and image from the user's account, which
raises the issue of information security.

The next stage of interaction with Al is
familiarization with the instructions and functionality
of the Al. The proper level of information support
for users is an important factor in building loyalty,
and Al services show a significant difference in this
area. We have identified the following groups of Al
services according to the level of information support
for users:

— services that seek to simplify interaction as
much as possible and do not overload the resource
with detailed instructions. This is justified in the case
of limited functionality/available options;

— more customer-oriented services that place key
information on the main page about the variety of
functionality, and for each of them define the class of
tasks that can be solved and indicate the target group
of consumers;

— servicesthatimplement an integrated approach:
they develop professional text, video, audio, or
multimedia instructional content for each class of
tasks/type of content. A convenient format is a video
tutorial/series of video tutorials that can be posted
directly on the platform or as a hyperlink to a video on
this Al's YouTube channel. It is worth emphasizing that
the availability of a tutorial can be critical, especially if
the interface is not intuitive and there is a wide range
of content generation functionality available.

The most important stage of interaction with Al is
writing a prompt. Ahigh-quality promptis a prerequisite
for obtaining a high-quality product/content. A number
of Al services are professionally suited to helping
users write prompts, offering prompt templates and
dividing prompts into several components. Common
prompt components include: the essence of the
task itself; uploading files/URLs of input information;
defining the target audience. Prompt writing tips are
valuable not only for new users of Al resources, they
allow for fuller use of Al capabilities and are improved
and supplemented as Al develops.

Next, we tested Al for generating various
types of content. For working with text, we chose:
Chat GPT-40 https://openai.com/index/hello-
gpt-40/, Claude https://claude.ai/new, Anyword
https://lwww.anyword.com/. The Al was tasked with
creating a travel-themed story. To write the prompt,
we used the STAFE template: Subject (role of Al),
Essence of the task, Address/Purpose, Format,
Expertise [16], since not all Al services provide
an adequate level of guidance, and the specified
template allows for a more complete and high-quality
formulation of the task.

Chat GPT-40 created the initial version of the
story with 220 words, Al Claude with 650 words, and
Al Anyword has an upper limit for text generation of
2,500 words (free plan). Each of the stories mentions
landmarks in Rome, but Claude Al's work is of higher
quality because: the generated story is more dynamic
and interesting, the story has a title, is divided into
sections, each of which also has a title, and a
relevant annotation has been generated for the story,
highlighting its key advantages.

It is also worth noting a number of advantages of
Anyword Al, most of which are related to marketing
support for users:

— at the registration stage, a short survey is
conducted to more accurately form a consumer
portrait;

— a comprehensive solution is offered to the
user: not only to create and improve texts, but also
to integrate user/company marketing channels to
analyze the effectiveness of publications on different
platforms, improve SMM, and train their own models
using Anyword,;

Al offers the user video instructions and step-
by-step interaction, including determining the tone
of voice, selecting the target audience, assigning
a publication (blog, newsletter, case study), and
choosing a social network to post/content;

— alternative headline options for the text are
generated, and a percentage effectiveness score is
indicated for each of them;

— Al recommends the structure of the content,
adding facts and hyperlinks it finds.

We can conclude that Anyword Al is a highly
effective assistant that teaches and interacts. The
generated story is different in style than the one
proposed by Claude Al, it does not contain elements of
science fiction and mysticism, but it is also interesting
and entertaining, which indicates that the task was
performed well.

The next group of Al services we tested for
text processing is translators: Bing (translator

from  Microsoft) https://www.bing.com/translator,
DeepL https://www.deepl.com/uk/translator,
Monica https://monica.im/, and DeepSeek

https://www.deepseek.com/.

All of the services we looked at give you a
professional translation. But DeepL Al is easier to
work with for a bunch of reasons:

— more characters to translate
1,500 characters;

— you can pick translation options, replace words,
phrases, and sentences on your own;

— text editing: DeepL automatically makes
corrections in accordance with the rules for the use of
upper and lower case letters, etc.

Generated text content can be presented in
various forms, one of the most common being
presentations. The demand for Al services that

in one go:
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generate presentations is explained by the fact that
they simultaneously solve the problem of content
generation/selection and its graphic interpretation,
and also allow you to obtain a presentation based
on a text file uploaded by the user, without violating
copyright. To create a presentation, we tested the
following Al services: Smallppt https://smallppt.com/
aiPowerPoint,  Slidesgo https://slidesgo.com/ai-
presentations, and Gamma https://gamma.app/.

Al Gamma allows you to create a presentation
based on notes, existing content (including specific
hyperlinks), or create one based on a prompt
without downloading the base document. The free
version allows you to create presentations of up to
9 slides, choose a design, and edit slides. Having
monitored this resource over several years, we can
highlight a number of improvements: significant
increases in the quality of presentations created;
expansion of alternative sources of input information;
expansion of functionality: the service not only
generates presentations, but also creates webpages,
documents, and content for social networks; the
ability to select the language of the generated
content, which may differ from the language of the
input content; the ability to select the percentage of
text content in slides; expansion of file export formats:
currently, export to PDF, PowerPoint, Google Slides,
PNGs, and the ability to post directly to LinkedIn are
offered.

Smallppt Al offers a wide range of features:
presentation creation, text creation, summarization,
PDF file creation, mind maps, and more. Working with
Smallppt is intuitive and easy. It offers a preview of the
presentation before downloading, which is important
for users of the free version, given the limitations on
the number of presentations that can be generated.
It is possible to edit presentations: add audio, video,
images, etc. Various slide options are available free of
charge: up to 10, 11-20, but with a limited selection of
designs — 9 options. However, a significant limitation
of the free version of Smallppt is that the generated
presentation cannot be downloaded. Overall, using
the text file we uploaded as the source, Smallppt's
Al generated a fairly informative presentation that
contains a balanced amount of illustrative material:
photos, icons; has a high-quality and diverse design
in the form of diagrams, grouping, text layout, and
combination with illustrative material; summarizes
text, structures it, and independently formulates
headings not only for slides but also for each group
of information.

To create the presentation, we used another
service — Slidesgo Al. Like Smallppt, it is
multifunctional, offering lesson plan generation,
quizzes, etc., and also has an editing option. The
advantages of Slidesgo compared to Smallppt
are as follows: the free version offers the option to
export the generated file; the presentation contains
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a table of contents slide and a final slide with contact
information that you need to fill in yourself. However,
in terms of design, information systematization, and
informativeness, Slidesgo Al is inferior to Smallppt
Al, as it offers a small presentation size (10 slides),
a relatively simple design without diagrams, and
information within the slide is not grouped.

Thus, Al services for creating presentations are
actively developing in the direction of creating a
value chain for consumers: expanding the variety of
products that Al can generate; integrating with social
networks for direct posting of generated content;
offering comprehensive solutions (e.g., creating
presentations, lesson plans, quizzes).

Another relevant area of Al development is image
generation. We included the following Al services
in our test sample: Microsoft Copilot, Leonardo.ai
https://leonardo.ai/, and Recraft https://www.recraft.ai.

Microsoft Copilot is a multimodal Al that provides
a high level of information support for users and
offers professional prompt engineering. In order to
perform tasks more efficiently, the Al asks a series
of clarifying questions to write the prompt step by
step and offers answer options. Microsoft Copilot
generates illustrations based on a text description or
a downloaded visual prototype. However, media and
copyright lawyer Olena Spesivtseva recommends
not creating images based on prototypes of other
artists' works and not mentioning the names of other
artists in the prompt to avoid copyright infringement
[5]. We uploaded the text of an adventure story about
traveling through Rome, also generated by Al. As a
result, Microsoft Copilot created relevant illustrations
(Figure 1) that correspond to the content of the work.
They can be edited using a prompt, and the resource
itself generated a text description for each illustration.
This is a convenient Al option, as it simultaneously
teaches the user to create prompts. A significant
competitive advantage of the Microsoft Copilot Al
resource is that there is no limit to the amount of
content generated.

To create images, we used another Al
service — Leonardo.ai, which specializes in working
with illustrative material. According to the information
posted on the Al's website, as of July 2025, it has
generated over 1 billion images and artworks, and
has over 1.2 million artists as users. Leonardo.ai
provides high-quality informational support: users
are offered instructions on how to use the resource
to create images/videos, etc.; presets are available
to achieve better results (image dimension, style,
and others). However, there is a character limit for
entering prompts in the free version. Itis better to write
prompts in English. The generated images (Figure 2)
are not as realistic as those proposed by Microsoft
Copilot (see fig. 1), they are publicly available, and
privacy settings are available in the paid version.
It is possible to edit images (using prompts) and
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LOST IN TIME

JOURNEY TO ROME

LOST IN TIME

JOURNEY TO ROME

Figure 1. Images for the cover of the story “Lost in Time. Journey to Rome”
generated by Microsoft Copilot Al

create videos based on images. Both Microsoft
Copilot and Leonardo offer the ability to download
images in their free versions. In the original version,
the image generated by Leonardo.ai does not have a
story title. Considering the above arguments, we can
conclude that Microsoft Copilot's Al is more effective
and of higher quality.

We tested another Al service — Recraft. When
registering, the user must fill out a questionnaire,
including questions about the source of information
about the resource and the types of images for which
the resource is intended to be used. The generated
images (Figure 3) are relevant to the task at hand.
The advantage of Recraft is that it automatically
creates several images in different styles. It is one
of the few resources that, after completing the task,
asks the user to evaluate their experience of using the
resource and to justify their assessment. However, it
should be noted that Microsoft Copilot is more intuitive
and easier to interact with.

As research has shown, Al can make a significant
contribution to the implementation of the concept of
sustainable development by saving costs on various
tasks and creating different forms of content. Thanks
to the development of Al, the media are paying more
and more attention to creating audio content that
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is posted on media websites alongside the main
publication, thus ensuring inclusiveness. In general,
the increase in demand for audio content is a modern
trend in the book market. According to statista.com
[3], the global book market in 2025 is estimated
at $94.94 billion in revenue, namely: the paper
book market — $70.17 billion (73.9%), e-books —
$14.92 bhillion (15.7%), audiobooks — $9.84 bhillion
(10.4%), with the audiobook market experiencing the
fastest growth — 24.2% in 2025 compared to 2024.

To create audio content, we tested the following
Al services: ElevenLabs https://elevenlabs.io/, Murf
https://murf.ai/studio, and Monica https://monica.im/.

Elevenlabs service asks for a lot of personalized
information during registration and, as is becoming
increasingly common for Al services, asks users to
specify where they found out about Al. The resource
not only allows users to select a voice, but also gives
them the option to write a prompt for voice generation.
Analyzing our experience with Elevenlabs Al, we can
conclude that the generated audio sounds realistic,
with correctly placed intonations. The developers of
the resource strive to improve customer focus by
placing a feedback icon on the website. However, it
would be advisable to make it more prominent or turn
it into a pop-up window.

Figure 2. Images for the cover of the story “Lost in Time. Journey to Rome” generated by Leonardo.ai
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Figure 3. Images for the cover of the story “Lost in Time. Journey to Rome”
generated by Recraft Al

The next Al we tested for audio creation, Murf, has
the following advantages: an emphasis option, where
the user chooses which words in each sentence to
emphasize; adding pauses; changing speech speed;
adding other users to create joint projects, generate
voices, etc. However, the free version does not allow
exporting generated content.

Another resource we used to generate audio was
Monica Al. We requested the creation of audio in the
form of a podcast. Al Monica generates high-quality
content: the podcast features realistic dialogue and
changing intonations, which emotionally engages
listeners; it is possible to share and download
the podcast; in addition to the podcast, Al also
generates its script, which can be exported as a PDF
file. However, the number of languages in which
the podcast is generated is currently limited, and
Ukrainian is not available.

Based on the results of our analysis of the
development of Al services for generating audio
content, we can conclude that they are among the
most advanced and are now capable of generating
human voices that sound natural and realistic.

Modern Al services are actively developing in the
field of video generation. We tested the following Al ser-
vices for video creation: Runway https://runwayml.com/,
Artflow https://app.artflow.ai/character-builder, and
Synthesia https://www.synthesia.io/. As a task, we
chose to create a promotional video for applicants to
higher education institutions.

Al Runway provides valuable advisory support
to users. Of particular note are the following items
posted on the website: a video presentation of Al
featuring the co-founder, CEO, and Head of Runway
Studios (also available at https://www.youtube.com/
watch?v=uRkfzKYFOxc); the best examples of
generated videos, including the winners of the
Al Film Festival (https://watch.runwayml.com/),
which contributes to the formation of a high level
of user trust. Overall, the Al Runway website is a

KV

full-fledged corporate website that contains a range
of categories of relevant information: news, products,
user experiences, job vacancies, etc., and gives the
impression of a progressive and effective company.
It is also worth noting the transparency of the
resource's policy: when registering a user, the
company warns that upload content with faces or
voices to the Services may be used by the company
itself or its third-party suppliers to provide certain
functions, such as Act-One and Custom Voice.
For informational support in writing prompts,
the resource offers to familiarize yourself with a
sample generated image and agree on whether it is
appropriate to create a video in this style.

However, even at the image creation stage, we
can see Al hallucinations, in particular, text errors
(Figure 4). In addition, in the free version, a video
without sound was generated, and the option to
add subtitles is also unavailable. Therefore, we can
conclude that it is impossible to fully complete the
task we set in the free version of Runway Al.

User registration in the next Al we tested, Artflow,
has more requirements: the resource informs users
about the use of cookies and warns them that it
will access more personal data than just their email
address. The Al Artflow we studied also offers the
option “You. Reimagined” — creating a new image of
yourself based on personal photos provided to the Al.
But this increases the level of cyber security risk.

Creating a prompt in Artflow Al is divided into the
following stages: selecting a scene, character, voice,
video effects, and text to be voiced (it is advisable to
prepare specific textin advance; only 1,000 characters
are available in the free version, but this is not enough
for the relevant performance of our task). It is worth
emphasizing the convenience of the option to listen
to the user-specified text performed by the selected
voice before the video is generated. The user must
formulate the title themselves. A screenshot of a
frame from the video is shown in Figure 5.
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Figure 4. Image and video screenshot generated by Runway Al
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Figure 5. Screenshot of a video generated by Artflow Al

The video is available at: https://app.artflow.ai/
gallery/story/video/8e5ae2eca88e405a8e57c7ea
50279bca. The voice in the video sounds realistic,
but it is easy to identify that the video is generated
by Al.

The next Al tested, Synthesia, is more customer-
oriented. Its advantages include: assistance in writing
a prompt —itis divided into several components (goal,
task, content, and structure), and an example of how
to fill each one is provided; the ability to edit videos,
change avatars, voices, backgrounds, and add
music. A text translation feature is available for a fee.
A screenshot of the title frame of a video generated
by Synthesia Al is shown in Figure 6.

The full video content is available at:
https://drive.google.com/file/d/1Fadm7ZzoyeGKIhG
dMApzgUzteVrQ7dol/view?usp=sharing. As shown
by the analysis of the promotional video created by
Synthesia artificial intelligence, it correctly formulated
the main idea that needs to be conveyed to the
target audience, reflecting it on the title slide, namely:
“Transform your Career with a Business Management
degree”. The generated video is interesting and
dynamic, but imperfect in content and unbalanced.
The promotional video does not follow a consistent
structure for each of the three educational programs,

and does not use the logos of the educational
programs, which would be important for branding.
Several sentences are voiced in a lower tone than
the main part of the content. Although the service
claims that the video is 3 minutes long, the actual
duration is less than 2 minutes. Only one video can be
created for free using this resource, but when using
Al on a free basis, the function of downloading the
generated file is not available. Therefore, we used the
SaveFrom resource (https://uk.savefrom.net/102XI/
sf) to complete this task.

Based on our analysis of Al services, we
identified the following types of their construction and
development (Table 1).

Each of the areas of Al development is relevant if
the business model is based on: a deep understanding
of consumer needs and their dynamics; high-quality
results; competent development and promotion of
competitive advantages; and a focus on continuous
progress. Ultimately, this determines the popularity of
Al and its commercial success.

In general, the development of Al should take place
in the context of the concept of digitalization, which
should perform a range of functions: improving the
efficiency of resource use; communication; analysis;
control and regulation [15].
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Figure 6. Screenshot of the title frame of a video generated by Synthesia Al

Table 1
Types of Al services by structure/development

Type of Al
construction/
development

Essence Example

Creating text in different styles: conversational, scientific,
journalistic, artistic, etc.

Expanding the range of audio content: in addition to
generating classic audio recordings, it is now possible to

It involves the addition of options/
functions related to the main

Horizontal technological one, which allows you ) 4 . ) .
to expand the range of content, ;rnedatnior;(;dcasts, audiobooks, audio guides, film dubbing,
but within the same class Transcribing audio and video into text.
For example, Turboscribe https://surl.li/xpsxny
Refers to the_ addition . For Al voice generators, this includes cloning/creating voices
of technological operations that o ; . - .
. and editing recordings (removing noise, correcting speech
Vertical precede or follow the current one,

defects).

thus ensuring the integrity For example, Coqui TTS

of the production cycle

Creating several types of
information products: text, audio,
images, video, computer programs,
etc.

Creating text and images, etc.

Multimodal [4] For example, ChatGPT, Google Al Studio

The resource not only provides Al | The Midjourney service https://www.midjourney.com/

services, but also transforms into explore?tab=top provides access to both images and prompts
a multifunctional digital environment | written by users, creating a learning base for consumers.

that performs a range of functions: | Artflow.ai https://app.artflow.ai/character-builder

informational, communicational, users have access to an online platform for communication
social, educational, and marketing | and community building

Horizontal and vertical construction/development, which is
quite typical for Al services.

For example, Epidemic Sound https://www.epidemicsound.com/
voices/use-your-voice/, and Singify https://singify.fineshare.
com/?utm_source=www.yeschat.ai

Conglomerate

Combines several types

Mixed of construction/development

Source: developed by the author using [4]

Conclusions. Al services are developing and how to use specific Al services, developing Al with

improving rapidly, confirming high market demand
and growth potential. However, the use of Al is
associated with a number of problems that require a
series of measures to overcome them:

— the problem of inequality should be addressed
primarily by intensifying digitalization, increasing
access to knowledge, conducting webinars that teach
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user training functions, and increasing the number of
Al services with free plans;

— social problems should be addressed by
acquiring Al skills to adapt to new market demands,
as well as by improving Al services themselves
and strengthening control functions for an effective
human+Al tandem;
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—legalissues require a balanced policy on labeling
content created using Al, developing appropriate
Al usage policies at the business entity level, and
ensuring an adequate level of protection for personal
data and copyrights;

— ethical issues and trust in Al require improved
legal regulation, the acquisition of skills in working
with Al, and the dissemination of relevant educational
materials and resources in the field of media literacy,
including the recognition of fake news;

— the problem of Al hallucinations also requires a
comprehensive solution and is the responsibility of
developers as well as Al users, who must develop
critical thinking and professional skills, verify
information generated by Al, and apply relevant
prompt writing templates, such as STAFE, which
request the indication of information sources.
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