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SUMMARY
D. Alimasova. Preparation of future managers to professionally in modern conditions.
The article deals with the development of training future managers of hotel, tourism

and resort companies to professional work in modern conditions, were set its purpose,
content and objectives.

Key words: professional activity, future manager of hotel, tourism and resort
companies, training managers.
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SUMMARY
L. Sergeyeva. Modern technologies of managing the development of vocational

education and training institutions.
The article describes the essence of the process of benchmarking as a tool for

managing the development of VET training institutions in the regional labor market setting;
it provides information about the structural procedures for carrying out benchmarking, its
positive influence on management results and increase in the educational institution’s
market efficiency as an educational service provider.

Key words: benchmarking, competitiveness, successful activity, quality, educational
services, pedagogical staff.
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