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Received in revised form 25.04.2023; icant losses, and in regions close to or where hostilities are ongoing, it has ceased operations
Accepted 15.05.2023 altogether. However, there are many examples in the world where countries have recovered

quickly and successfully developed after armed conflicts. Given this, it is necessary to study
foreign experience in restoring tourism and to develop the author’s own scientific and practical recommendations for further tourism
development in wartime and post-war. The purpose of the article is to highlight new trends and peculiarities in the tourism sphere of the
frontline communities of Ukraine (Zaporizhzhia, Dnipropetrovsk, Sumy, Kharkiv, and Donetsk regions) during the war and to develop
the author’s recommendations for its further development, taking into account the primary data of a sociological survey of tourism rep-
resentatives. The study was based on the results of a sociological survey of tourism business owners, employees of tourist infrastructure
and attractions, representatives of tourism NGOs, and executive authorities coordinating tourism activities in the frontline territories
of Ukraine. The respondents were 144 people from 5 regions of Ukraine: Dnipropetrovs’k, Donetsk, Zaporizhzhia, Sumy, and Kharkiv
regions. The sociological survey was conducted from February 2 to 15, 2023 by Estonian (Tallinn University) and Ukrainian scientists
with the support of the Estonian Research Agency. The purpose of the survey was to identify the peculiarities of the state of Ukrainian
frontline communities and the tourism business in the context of the war and prospects for the future. The sociological survey was
conducted using the Google form tool on various areas of tourism business activity, such as the peculiarities of the tourism business
before the war, the types of tourism practiced in the community before the outbreak of hostilities, changes in tourism after the outbreak
of hostilities, problems and threats to the tourism business, prospects and opportunities for tourism development after the war, the
greatest benefits for the community in terms of tourism business development during the war and the post-war period, participation in
tourism clusters, and the development of tourism business in the community. The computer programs Microsoft Excel 2010, Adobe
Photoshop 2021, and the program SPSS Statistics V21.0 were used for calculations, computations, and graphical constructions. Based
on the results of the survey, we suggest ways to restore tourism in the frontline communities of Ukraine after the war.

Keywords: frontline communities, tourism business, sociological survey, post-war reconstruction.
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AHorauis. BiiiHa 3aBgana 3HaYHUX 30MTKIB IPUPOIHUM OararcTBaM Ta KyJIbTypHO-ICTOPHYHHUM HaM’SITKaM NpU(POHTOBUX PETiOHIB
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IIO/T0 BiJIHOBJICHHS Ta MOJICPHi3allii TypH3My, 3aTyueHHsS MDDKHAPOIHUX €KCIEPTiB, BIPOBAKEHHs CBITOBOTO aocBiny. Ilicns BiitHK
JlaHi perioHy MOXYTb CTaTH OCEPEKaMU 3HAYHUX TYPHUCTHYHUX NOTOKIB. J[11s IbOro HE0OXiHO c(OPMyYBATH HOBHIT 3MICT TOBOEHHOTO
TypH3MY, HAJIATOJIUTH CHIBIIPALF0 MK BIIaJ0I0, 013HECOM, TPOMAJICHKICTIO Ta MOTSHIIHHUMH iHBECTOpaMHU. Y CTarTi MPOaHaIi30BaHO
Pe3yJbTaTH COLOIOTIYHOTO ONUTYBAHHS, sIKe OyJI0 IPOBECHO ecTOHCHKUMH ( TayliHHCBKHUIT YHIBEpPCUTET) Ta YKPaiHCHKUMU BUSHUMHU
3 3anopisbkoi, J{HinponeTpoBcbkoi, CymMcbKoi, XapKiBcbkoi obnacTel 3a miaTpuMku ECTOHCBKOTO D0CIiTHUIIBKOTO areHTcTBa. MeToro
ONMUTYBaHHs OyJI0 BUSIBICHHS 0COOIMBOCTEH CTaHy yKpalHCHKHX NPH(POHTOBUX rPOMaJ Ta TYPUCTHYHOTO Gi3HECY B yMOBaX BiHH i
NePCTIEKTUB Ha MallOyTHE. B onuTyBaHHI B3sIM y4acTh MPEICTaBHUKU TYPUCTUYHOTO Gi3HECY, OCBITH Ta HAayKH, NIPAL[iBHUKH 3aKJIa (iB
TYPUCTUYHOI iHYPACTPYKTYPH Ta aTpakilii, WICHN rpOMaJCbKUX OpraHi3amiili TypUCTUYHOTO CIIPSIMYBAaHHS Ta BUKOHABYO! BIaH, sIKa
KOOPJIMHYE TypPUCTHYHY AisUTbHICTH HAa TPU(POHTOBHUX TepUTOPIX Ykpainu (3anopizbkoi, AninponerpoBcbkoi, CyMcbKol, XapKiBCKOT
Ta JloHenpkoi obnacreil). BucBiTieHo 10CBi 3aKOpAOHHHUX KpalH, e Beaucsl OOHOBI 1il, Ta MpoaHali30BaHO IXHI HAIpALIOBaHHS Y
cepi BiTHOBIEHHS TypHu3My. BcTaHOBIIEHO, 1110 10 MOYATKy BiiHHM B YKpaiHi TOJOBHOIO CYTTIO Ta OCOOIHBICTIO TYPUCTHYHOTO Oi3HECY
pU(GPOHTOBUX MICT OYyIIM €KCKypCiifHa Ta TypareHTChKa AisUIbHICTh. 3 II0YaTKOM BiffHH Y IPHU(POHTOBUX HACENCHUX MyHKTaX YKpaiHU
BiZIOy/IHCs CYTTEBI 3MiHM B TYPHCTHYHIHN ramy3i, o 0OyMOBIICHI 3HIDKEHHSIM PIiBHS IUIATOCIIPOMOXKHOCTI HACEJIEHHs, BiJICyTHICTIO
iHTepecy 10 Bi/IBilyBaHHS TYpUCTUYHHUX 00’ €KTiB, BUCOKUM PiBHEM HeOE3NeKH uepe3 3aMiHyBaHHs TEPUTOPiil Ta BOPOXKi 0OCTpiny, a
TaKOXK TUM, 110 IPUBAOIIMBI TYPUCTUYHI 00’ €KTH NPUNUHIWIN (GYHKIIOHYBaTH 200 npuitMaTu TypHcTiB. [IpoananizoBaHO NepCHEKTHBHI
HampsIMH PO3BUTKY TYpU3My Ta BHOKPEMJICHO HaWBaXKJIMBIIIi, Taki sSK po3poOka CTpaTerii po3BUTKY TypU3My y HPH(POHTOBHX
rpomMaznax, BiJHOBIICHHS (YHKI[IOHYBaHHS TYPUCTHYHHX JIOKAliif, MOKIMBOCTI MOAEpHi3alil TypUCTHYHUX OO0 €KTIB 3a paxyHOK
TPaHTOBOTO (hiHAHCYBaHHS, a TAKOK (POPMYBAHHS MO3UTUBHOTO IMi/KY OE3MEKOBUX MoA0pokel. Ha 0CHOBI pe3ynbTaTiB OMUTYBaHHS
3aIpPONOHOBAHO IUISIXH BiHOBJICHHS TYpU3MY y NPU(PPOHTOBUX rpoManax YKpaiHH Iicis 3aBepIIeHHs BiiICBKOBHX Jild.

Knrouosi cnosa: npughponmosi epomadu, mypucmuunuii 6isHec, coyionoziune Onumy8aHHs, NiCIA60€HHA 8i00Y008d, €8PONEUCHKULL

00C8i0, 3a2po3U, MONCIUBOCMII.

Introduction

Tourism is an important source of export earnings
and GDP for many countries around the world. Ac-
cording to UNWTO estimates, tourism direct GDP
amounted to USD 3.5 trillion in 2019, or 4% of world
GDP (UNWTO, 2021). In 2020-2021, the COVID-19
pandemic disrupted tourism and travel and changed
the international tourism market, including in Ukraine.
However, Ukrainian tourism suffered an even greater
decline and losses because of Russia’s military ag-
gression, and in regions close to or where hostilities
are ongoing, it has ceased operations altogether. Due
to the aggression of the Russian Federation, many
tourist facilities were destroyed in Ukraine, including
1327 such facilities as of December 2022: 907 cultur-
al institutions, 168 sports facilities, 157 tourism facil-
ities, and 95 religious’ facilities (Motsa et al., 2022)
and a number of natural monuments (Oleshky Sands,
Velykyi Luh, Svyati Hory, Biloberezhzhia Sviatoslav
within the Kinburn Spit, and many others) were dam-
aged. The war has resulted in the closure of airspace,
disruption of logistics, and mass migration. It has re-
duced tourist safety and tax revenues in the frontline
regions, and curtailment of tourism programmes.

The World Tourism Organisation emphasizes that
military operations on the territory of Ukraine have
significant consequences for global tourism (Impact
of the Russian Offensive..., 2022):

* Changes in the flows of outbound tourists from
Russia and Ukraine, which accounted for about
3% of global spending = USD 14 billion in 2020;

» Additional risk for a weak and uneven tourism re-
covery;
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» Impact on traditional destinations that are in strong
demand, as well as new ones, especially island
and coastal destinations;

» Lower consumer confidence particularly in more
risk-averse markets and segments;

* weaker economic growth and higher inflation.
Higher oil prices + inflation + interest rates =
higher travel costs for consumers and pressure on
businesses, especially MSMEs;

» Threatens tourism-related jobs and businesses im-
pacting livelihoods.

During the war, tourism in Ukraine suffered huge
losses due to the large number of destroyed cultural
and historical monuments, damaged or destroyed tour-
ist infrastructure completely, and damaged recreation-
al potential of the territories that came under occupa-
tion and suffered as a result of hostilities. However,
there are many examples in the world where countries
have recovered quickly and successfully developed
after armed conflicts. For example, the experience of
Great Britain (Northern Ireland) or Israel shows that
military facilities and various military-themed events
are popular and play an important role in the develop-
ment of tourism. It is the experience of such countries
that can be used as a basis for restoring the tourism
industry in Ukraine in the post-war period. Countries
that have been affected by political or military events
have experienced a decline in the number of interna-
tional tourists and tourism revenues. No country can
protect its tourism sector from the effects of insecu-
rity. For example, the political instability in Egypt
in 2013 led to a decline in the number of tourists to
9.5 million compared to 11.5 million in 2012. The
Lebanese-Israeli war in 2006 and a series of violent
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episodes in 2008 led to a 17.3% and 7.2% year-on-
year drop in foreign tourism receipts in Lebanon. The
Russian-Georgian war in 2008 resulted in a decline
in foreign tourist arrivals by about 18% compared to
2007 (Haddad, 2015).

The Russian aggression has set urgent tasks for
Ukraine’s tourism industry to restore and operate on
a fundamentally new basis. It is becoming more ob-
vious that after the victory, there will be a significant
interest of foreign tourists in our country and, as a
result, the flow of tourists to our country will inten-
sify in the future. At the same time, we assume that
a significant cohort of tourists will want to visit the
affected frontline regions.

In such regions of Ukraine as Zaporizhzhia, Dni-
pro, Sumy, Kharkiv, and Donetsk oblasts, there is a
significant loss of tourism potential and destruction of
tourism infrastructure. Nevertheless, the tourism sec-
tor has adapted to the war and has undergone structural
changes. In view of this, it is necessary to study foreign
experience in restoring tourism, analyze the views of
tourism representatives of frontline communities on
this issue, and develop the author’s own scientific and
practical recommendations for the further development
of tourism in war and post-war times, which is a rele-
vant and timely scientific and practical task.

Review of previous research. The issues of the
functioning of the tourism sector during the war and
its restoration in the territories that suffered signifi-
cant destruction have been widely studied by scholars
from different countries. Scholars in different coun-
tries have studied the experience of tourism develop-
ment in the territories where hostilities were conduct-
ed. In the research work of D. Weaver (2000) author
considers the theoretical concept of tourism develop-
ment in the territories where military operations were
conducted and believes that there is a gap between the
level that tourism could have reached in the absence
of war and the level that was achieved as a result of
war. He identified two stages in the period of decline:
the first is the stage of instability before the war, when
there is a lack of tourists due to a significant level of
risk, and the second stage is the period of war. This
is followed by the stages of exploration and recovery
when tourists return to the territory. Therefore, stud-
ying the experience of restoring tourism activity in
the territories where military operations took place is
useful for developing plans for tourism development
in the post-war period.

During the Balkan crisis between 1990 and
2000/01, the period can be characterized as one of
stagnation and deterioration in Montenegro. The war
and political instability in the region, followed by

UN sanctions and NATO intervention, resulted in a
prolonged absence of foreign tourists and a decline
in product quality. In 2003, Montenegro’s travel and
tourism economy directly or indirectly accounted for
22,077 jobs (11,892 directly), revenues of €190.9 mil-
lion (102.8 directly), and exports of €173.1 million.
Tourism has become an important branch of the Mon-
tenegrin economy, as its specific weight in the GDP
structure was 14.4% (Sisevic, 2005). Montenegro also
focused on the development of beach tourism. One of
the strategic directions of tourism development in this
country was the activation of education reform at all
levels, the development of a program, and increased
investment in education and training. For Ukraine in
the war and post-war times, it will be expedient to use
the experience of Montenegro in the field of tourism
education, both formal and informal, namely the de-
velopment of new educational programs adapted to
the new market requirements, increased investment in
improving the qualifications of specialists in the tour-
ism sector.

The development of tourism in the Republic of
Croatia after the Balkan War has gradually increased.
These processes are described in D. M. Currie (Currie
et al., 2004). Presently, Croatia competes for tourists
with other Mediterranean countries (Greece, Turkey,
and Spain, some northern African countries). Before
the Balkan War, tourism in Croatia was booming. Af-
ter a significant initial decline, tourism figures rose
during the war — the number of tourists grew by 5%
per year from 1991 to 1995, and tourism expenditure
grew by almost 33% per year during the same period.
After the war, from 1996 to 2002, both the number of
tourists and tourism expenditure increased by about
12% per year. Tourism began to recover within a few
years after the initial decline due to the crisis. The rea-
sons for this were the increase in refugees from oth-
er Yugoslav republics, which had traditionally been
the main source of tourists to Croatia, as the war took
place in parts of Croatia far from tourist centers, so
European tourists did not give up their traditional hol-
idays. This led to an increase in tourism revenues af-
ter an initial drop. For the development of tourism in
Croatia, N. Skuric (1999) suggests various directions,
namely the development of rural, ecological, and ad-
venture tourism, the construction of small hotels and
support for small businesses, the abolition of custom-
er duties and VAT (value added tax), taxes on import-
ed equipment and other means of production used for
the reconstruction of existing and construction of new
hotels. Thanks to the waiver and reduction of the ser-
vice tax used in the creation of the tourism product, it
has become cheaper and more competitive.

583



M.Reimann, O.H. Kornus, V.S.Patsiuk, N.S. Venherska, V.D. Kholodok, H. Palang

Journ. Geol. Geograph. Geoecology, 32(3), 581-597

In 1974, Cyprus was divided into two parts. Ap-
proximately one-third of the island was incorporated
into the «The Turkish Republic of Northern Cyprus»,
which is not recognized by other countries. The rest
of the island is inhabited by Greek Cypriots and is
called the Republic of Cyprus. The issue of meas-
uring the impact of political unrest on the tourism
industry in Cyprus is described in the scientific pub-
lication by John S. Kaminarides (Kaminarides et al.,
1995). For a country like Cyprus, tourism is very im-
portant for its economic growth (23% of GDP; 40%
of foreign exchange; 168% of merchandise exports;
54% of non-visible income; and 14% of total em-
ployment). Therefore, any political unrest has a neg-
ative impact on tourism, which will have a detrimen-
tal effect on the country’s economy. The division of
the island into two parts resulted in a tourism boom
in the Ayia Napa / Paralimni region, in the cities of
Larnaca, Limassol, and Paphos. Tourism developed
in these cities due to both the improved tourist in-
frastructure and the sense of security, being located
away from the Green Line dividing the territories
controlled by Greece and Turkey. Tourism in Turk-
ish-occupied Famagusta has ceased. D. loannides
and Y. Apostolopoulos discuss the different fates of
the tourism industry on the divided island of Cyprus
and the prospects for crisis management and recov-
ery. According to these scientists, if the Greek-Cyp-
riot state had a rapid development of tourism, then
tourism in the northern Turkish-Cypriot part is ex-
periencing difficulties due to international boycotts.
They argue that the prospects for the development of
the tourism industry in Cyprus can only be seen in
the context of a demilitarised single-island state with
a restructured and diversified product. D. loannides
and Y. Apostolopoulos point out that a competitive
single Cypriot tourism product could bring the two
communities closer together and become a catalyst
for unlocking Cyprus’ sustainable development po-
tential (loannides and Apostolopoulos, 2016).

The article by D. Jacobson (Jacobson et al.,
2015) also examines the impact of the Cyprus prob-
lem on the tourism industry in the two parts of the
divided island. A sociological survey of tourism pro-
fessionals in both parts of the island was conducted.
The results show that Greek Cypriot tourism profes-
sionals believe that the status quo is a net loss for
both the Greek Cypriot and Turkish Cypriot tourism
industries, while the vast majority of Turkish Cypri-
ots perceive it as a zero-sum game in which Greek
Cypriots win at the expense of the Turkish Cypri-
ot tourism industry. If the political conflicts are re-
solved, the Turkish Cypriots believe it will give a
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new impetus to the development of tourism on the
island. In general, Cyprus is one of the most popular
destinations for tourists after the interethnic conflict
between Greek and Turkish communities. The path
of promotion of tourism to Cyprus was like the Croa-
tian one: identification of the main tourist advantag-
es — mass advertising in other countries. Ukraine will
need to do mass advertising on foreign markets, but,
in our opinion, primarily not for allied countries, but
for countries that have chosen a neutral or contradic-
tory position in supporting Ukraine against Russia’s
military aggression, primarily for China, India and
Turkey. Moreover, in 2020, representatives of these
countries accounted for 28% of incoming tourists to
Ukraine (Tourism Activity in Ukraine 2020, 2021).
Such a position is related to showing the represent-
atives of these countries the consequences of Rus-
sia’s military invasion of the territory of Ukraine
and, through the educational function of tourism, to
reduce the influence of Russian propaganda, which
has influenced most residents of China, India, and
Turkey regarding their pro-Russian position.

The problems of tourism development in North-
ern Ireland are disclosed in the article by R. Lennon
and A. Titterington (Lennon and Titterington, 1996).
Northern Ireland has had 25 years of bad publicity
and a generally low level of tourism mainly due to
problems related to the activities of the Irish Repub-
lican Army. Northern Ireland has a limited number of
tourist attractions, and this makes it difficult to pro-
mote the country as an interesting destination. These
problems were resolved by a cessation of violence and
joint promotion of the entire island of Ireland between
Bord Failte and the NITB. However, Northern Ireland
tourism has problems with tourist infrastructure and
service, as well as negative images of the country
in many people. And the development of tourism in
Northern Ireland is aimed at improving its image.

From a scientific point of view, the development
experience of Georgia after the Russian-Georgian
War in 2008 is interesting. It is worth noting that in
the conditions of the information age, the review of
tragic events, natural phenomena, and wars draws
the attention of the world community to any coun-
try. Georgia received a wide request on the Internet
in 2008, was on all the columns of world newspapers
and, accordingly, became more recognizable in the
world. However, as noted in the work of N. Rinkiash-
vili (Rinkiashvili, 2012), the tourism industry suffered
greatly from this war. Therefore, after the war, Georgia
focused on creating a positive tourist image. Various
regions (Adjara, Kakheti, Svaneti, etc.) were involved
in this process. In 2010, the Regional Development
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Strategy of Georgia until 2017 was developed, which
included tourism development and environmental
protection among the priorities. The development of
such a strategy to restore tourism and protect the en-
vironment is also appropriate for the frontline regions
of Ukraine, whose flora and fauna suffered 257 cases
of ecocide, which resulted in environmental damages
of over UAH 962 billion (Mindovkillia calculated...;
2023). The state strategy in Georgia has gradual-
ly made the tourism industry the basis of Georgia’s
economic development. The Law on Supporting the
Development of Free Tourism Zones in Kobuleti and
Anaklia also played a significant role, allowing inves-
tors to purchase land plots for hotel construction for a
symbolic fee of GEL 1, provided they maintain their
profile for 15 years. For this period, the investor was
exempt from income and property taxes, and the state
took over the maintenance of the infrastructure. In
2009, to promote the tourism industry, the Georgian
government paid special attention to advertising and
infrastructure development. Instead of advertising on
CNN, the government used social networking sites
such as Flickr, YouTube, or Facebook, which were
extremely popular in countries of the post-Soviet pe-
riod, to communicate travel opportunities in Georgia.
The Georgian Department of Tourism also installed
webcams in Batumi so that visitors to the Georgian
tourism portal could see for themselves that the Rus-
sian invasion had not destroyed the city.

As noted by B. Saleh (2003), the Gulf War had a
positive impact on certain industries. As airline manu-
facturers (Boeing, McDonnell Douglas) lost contracts
and air carriers tried to change their entertainment and
advertising campaigns, the demand for videoconfer-
encing increased dramatically, and the demand for
tourist memorabilia and patriotic war souvenirs be-
gan to flourish. In addition, after the terrorist attacks
in 2009-2011, tourism in the Bahamas and Jamaica
completely stopped, but the quick reaction of the tour-
ism industry in both countries in the form of revis-
ing marketing campaigns to expand the target market
helped to rejuvenate the tourism industry.

Israel has a significant tourism potential for the
development of various types of tourism, however,
due to constant military conflicts, the country’s tour-
ism suffers (Levit, 2008). Since 1948, Israel has expe-
rienced 7 official wars, an 18-year conflict in southern
Lebanon, and two intifadas, or armed uprisings by
Palestinians, as well as countless terrorist attacks. The
tourism industry in Israel experienced growth in the
1960s. Before the Six-Day War in 1967, the number
of tourists was below 400,000. Together with the in-
crease in jet travel, the Six Day War gave a boost to

tourism in Israel due to the territories gained, which
provided access to tourist destinations such as East
Jerusalem, where many holy sites are located, the
Dead Sea, the Sinai coast on the Red Sea and the
West Bank. Further, the history of Israeli tourism has
seen both ups and downs in tourism development. To
overcome the economic downturn and revive tourism,
the Israeli government turned to US evangelicals and
especially to Zionist Christians, whose religious be-
liefs make them staunch supporters of Israel. In 2002,
the Israeli Ministry of Tourism launched an extensive
marketing campaign targeting Christian groups in the
hope of increasing tourism and advertising for Isra-
el. The government also funded paid trips to Israel
for members of these groups. In 2004, El Al, Israel’s
main airline, worked with the Ministry of Tourism to
put together and sell discounted tour packages to Isra-
el. These efforts stimulated tourism development, and
by 2005 the number of tourists had risen to 1,916,000.
An unconventional reason for visiting Israel is poli-
tics. Israeli-Palestinian relations are the main motiva-
tion for this category of tourism. Some of these vis-
itors travel to Israel to show solidarity with one side
or the other, some travel as activists to promote peace
and negotiations between the two sides, and others
simply come to learn about the conflicts firsthand by
observing and talking to people.

As noted by R. Alluri (2009), tourism in Rwanda
was in complete decline after the civil war and geno-
cide in 1994. However, in 2007, the tourism industry
became the most profitable in foreign currency due
to the focus on niche markets such as eco-, pro-poor,
and community-based tourism development (Govern-
ment of Rwanda, 2008).

The problems of tourism development after
the war in Vietnam are described in the article by
M. Jansen-Verbeke (Jansen-Verbeke and Go, 1995).
The war had a negative impact on the country’s econ-
omy, but when the US canceled the 20-year trade
embargo, economic growth began in Vietnam, includ-
ing in the tourism sector. However, the emergence of
mass tourism in the 1960s did not affect Vietham and
its neighbors Laos and Cambodia due to the war, and
political and economic restrictions. Therefore, for a
long time, Vietnam was not ready for a large influx
of tourists. In particular, there was a lack of appropri-
ate infrastructure, accommodation facilities, effective
tourism organization, and qualified personnel. Nev-
ertheless, according to L.T. Tung (2020), Vietnam
has been recognized as an emerging tourism market
in recent years. According to the results of the sta-
tistical analysis conducted by L.T. Tung, Vietnam
saw a significant increase in the number of domestic
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(10.6%) and foreign tourists (11.3%) between 2000
and 2019. The scientist has developed ways for the
further development of Vietnamese tourism, which
include the following: strengthening marketing and
presenting the image of the country, people, culture
and landscapes of Vietnam to traditional and potential
tourist markets; use of Internet and media resources
for advertising and promotion of tourism in Vietnam;
creation of representative tourist offices in potential
markets; development of tourist infrastructure; attract
foreign investment for tourism development and fo-
cus on well-known tourism investors who have suc-
cessfully conducted business around the world, thus
forming a series of tourism destinations closely linked
between Vietnam and other markets; development
of the tourism product value chain model develop-
ment; the use of foreign capital, foreign management
skills and prestigious brands to increase the number
of world-class tourist hotels and resorts in Vietnam;
replication of successful private cases in the field of
tourism in recent years; training of tourism business
specialists; creating comprehensive links between the
provinces of Vietnam for the development of vari-
ous types of tourism. In our opinion, the replication
of successful private cases in the field of tourism is
especially relevant for locations located in the front-
line communities of Ukraine, but they did not stop
their activity, but diversified it as much as possible,
adapting to the challenges of war and modifying their
business models in the direction of tourism social en-
trepreneurship (Ecofarm ‘Zelenii Gai’: a place full of
love for nature, 2023).

Today, Ukraine has a list of publications devoted
to the tourism industry in wartime and the restoration
prospects of tourism after Ukraine’s victory in the
Russian-Ukrainian war. Thus, the scientific publica-
tion by A. Zarubina (Zarubina et al., 2022) describes
the peculiarities of tourism development in the con-
text of military operations related to the safety of
Ukrainian and foreign citizens, namely the formation
of tourist routes taking into account the availability
of bomb shelters, planning tourist trips in accordance
with the curfew, and compliance with prohibitions
in different regions of Ukraine. The authors recom-
mend including tourism development in the post-war
reconstruction programs, negotiating with global
hotel chains on their entry into Ukraine, preparing a
large-scale marketing campaign for foreign markets,
developing tourist programs to places of military glo-
ry of the Armed Forces of Ukraine, restoring the de-
stroyed and damaged tourist infrastructure, promoting
non-standard tourism formats, and opening tourist na-
tional offices in developed countries.
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The article by N. Anipko (Anipko and Andrusi-
ak, 2022) is devoted to the study of the peculiarities
of tourist priorities, demand, and supply in the con-
ditions of martial law in Ukraine. The authors exam-
ine the activities of tour operators during the war and
identify and characterize the main tourist destinations
chosen by tourists in the 2022 season. Having analyz-
ed the activities of travel agencies during martial law,
it was found that most enterprises switched to online
work or stopped travel agency activities. However,
despite this, Ukraine’s tourism market is creating new
tourism products and continues to operate.

O. Roik (Roik and Nedzvetska, 2022) analyzed
the consequences of the Russian-Ukrainian war on
the development of tourism in Ukraine and worked
out their own vision of its development during the war
period. The authors believe that the main tasks in the
field of tourism are to document the crimes of Rus-
sians to damage tourist attractions and develop a new
tourism development strategy.

Prospects for the post-war recovery of tourism
in Ukraine are considered in the article by A. Motsa
(Motsa et al., 2022). The authors propose to focus on
the development of business, educational, medical,
green, and military tourism; development and im-
plementation of state and international programs to
support tourism activities; ensuring close cooperation
between countries in the direction of mutual support
of tourism activities; increasing the interest of foreign
tourists in memorial routes and post-war symbolic
places; searching for new methods and ways to sell
tourism services, etc.

Measures to restore tourism in Ukraine in the
post-war period are described in the scientific work
of E. Sira (Sira et al., 2022). The authors propose to
reconstruct the tourism infrastructure, focus on the
development of domestic and inbound tourism, and
provide institutional support to tourism business enti-
ties as key prospects for tourism recovery.

The improvement of the vectors of strategic de-
velopment of the tourism and hospitality industry in
the context of armed conflicts and post-conflict re-
covery and optimization of possible measures to co-
ordinate the activities of the main participants in the
tourism and hospitality industry with the justification
of trends in the development of the industry in the
context of further post-war recovery are described in
the scientific publication by O. Nosyriev (2022). The
article specifies the negative consequences of the im-
pact of hostilities on the tourism business, describes
the main problems of inbound tourism, and describes
the peculiarities of tourism in Ukraine in the war and
post-war realities.
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However, the analysis of scientific publications
on the further development of tourism in the context
of the war in Ukraine shows insufficient disclosure of
this issue from a practical point of view, as scholars
mainly used secondary sources. In the regions that are
close to hostilities or where hostilities are taking place
(Zaporizhzhia, Dnipro, Sumy, Kharkiv, and Donetsk
regions), tourism has ceased its activities altogether.
Therefore, the purpose of the article is to highlight
new trends and peculiarities in the tourism sphere of
the frontline communities of Ukraine (Zaporizhzhia,
Dnipropetrovsk, Sumy, Kharkiv, and Donetsk re-
gions) during the war and to develop the author’s
recommendations for its further development, taking
into account the primary data of a sociological survey
of tourism representatives.

Material and research methods

The authors of the article conducted a sociologi-
cal survey of tourism business owners, employees of
tourist infrastructure and attractions, representatives
of tourist NGOs, and executive authorities coordi-
nating tourism activities in the frontline territories of
Ukraine (Zaporizhzhia, Dnipro, Sumy, Kharkiv, and
Donetsk regions). The sociological survey was con-
ducted from February 2 to 15, 2023 with the support
of the Estonian Research Agency. The purpose of the
survey was to identify the peculiarities of the state
of Ukrainian frontline communities and the tourism
business in the context of the war and prospects for
the future. The respondents were 144 people from 5
regions of Ukraine: Dnipro — 45 (31.3%), Donetsk —
18 (12.5%), Zaporizhzhia — 15 (10.4%), Sumy — 29
(20.1%), Kharkiv — 37 (25.7%). The sociological sur-
vey included 25 closed- and open-ended questions
using the Google Form tool on various areas of tour-
ism business activity Microsoft Excel 2010 and SPSS
Statistics V21.0 software were used for calculations,
computations, and graphical representations (Rei-
mann et al., 2023).

The survey results were presented using the car-
tographic method, describing methods, and compara-
tive analysis.

In regions that are close to hostilities or where
hostilities are taking place, tourism has ceased its ac-
tivities altogether. Therefore, it is necessary to study
new trends, analyze the points of view on this issue of
tourism representatives from the front-line communi-
ties, and learn how they made decisions amid war. It’s
also necessary to work out the author’s scientific and
practical recommendations to further tourism devel-
opment amid wartime and post-war times.

Results and discussion

Before the war, the tourist locations of the front-
line communities of Dnipropetrovsk, Donetsk, Zapor-
izhzhia, and Kharkiv regions were in great demand
among tourists and guests, the only exception was the
Sumy region. This can be evidenced by the amount of
tourist tax paid by tourists in temporary accommoda-
tion facilities in the frontline regions in 2020. Thus,
among the 24 oblasts of Ukraine and the city of Kyiv
under investigation, three front-line oblasts entered
the top ten, namely Kharkiv took 5th place, Zapor-
izhzhia — 7th, Dnipropetrovsk — 9. Donetsk Oblast
took 12th place and only Sumy was at the bottom of
the ranking in terms of tax tourist revenue Ukraine —
21st place (Statistics will be..., 2021). As a result of
Russia’s military aggression in Ukraine, tourism in the
front-line communities of these regions has suffered
significant losses. But, despite this, the tourism sec-
tor continues its activities, albeit with changes. And
precisely for the purpose of understanding the vision
of tourism representatives regarding the current state
and development of this sphere of the economy in the
future, a sociological survey of them was initiated in
the front-line territories of Ukraine (Zaporizhzhia,
Dnipropetrovsk, Sumy, Kharkiv, Donetsk regions).

Among the respondents, 76.4% were urban resi-
dents and 23.6% were rural residents. In terms of re-
gions, most respondents to the survey named urban
areas as their tourist destination or place of residence
(Table 1).

Table 1. Structure of respondents by tourist location/place of res-
idence by region.

Share of Share of

Region city (urbap residents

areas) resi- | of rural

dents, % areas, %
Dnipro region (N=45) 75.6 24.4
Donetsk region (N=18) 55.6 44 .4
Zaporizhzhia region (N=15) 66.7 33.3
Sumy region (N=29) 86.2 13.8
Kharkiv region (N=37) 83.8 16.2
In total (N=144) 76.4 23.6

According to the sphere of employment of the
respondents, representatives of the tourism business
significantly prevailed — 62 people (37.6%), followed
by representatives of public organizations and tour-
ist clubs — 26 (15.8%), representatives of tourist at-
tractions (museums, exhibition halls, educational and
leisure facilities, etc.) — 25 (15.2%), employees of
various tourist infrastructure facilities (accommoda-
tion, catering, etc.) and executive authorities coordi-
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nating tourist activities in the frontline territories of
Ukraine — 21 people (12.7%) each, the smallest per-
centage of respondents were representatives of educa-

representatives of education and science

representatives of tourist attractions
(museums, exhibition halls, educational and
leisure facilities, etc.)

executive authorities coordinating tourist
aclivities

representatives of the tourism business

representatives of public organizations and
tourist clubs

tion and science — 10 people (6.1%). The distribution
of respondents by field of activity and place of resi-
dence is shown in Fig. 1.

B 590%

7.30%

26.50%
14.50%

I 20.60%

12.70%

N 1470%

51.80%

I 23.50%

16.40%

employees of various tourist infrastructure _ 20.60%

facilities (accommodation, catering, elc.)
0 Oo%rural area

Fig. 1. Field of employment by place of residence

Before the outbreak of war in Ukraine, the main
essence and feature of the tourism business in front-
line cities was excursion (27.1%) and travel agency
activities (17.6%). Organizational and coordinating
activities in the tourism sector accounted for 16.8%.
13% of respondents said that the main essence of their
activities was holding tourist events, organizing hik-
ing trips — 9.9%; accommodation of visitors — 8.4%.
3.4% identified tour operator activities. The remaining
3.8% indicated another answer: ticket sales, insurance
services; master classes in cheese making and confec-
tionery; expeditions, excursion programs, scientific
and educational programs for children, pet therapy for
vulnerable groups of people; development of active
tourism routes, new festivals, promotion of Krolevets
towels, promotion of eco-consumption (creation of a
centre for Ukrainian industrial hemp growing); scien-
tific and methodological cooperation with other rep-
resentatives of the local tourism sector; teaching tour-
ism disciplines and acquiring professional skills. For
urban residents, the main types of tourism business
were excursion (47.3%) and travel agency activities
(40.9%), as well as organizational and coordinating
activities in the tourism sector (32.7%). For rural res-
idents, excursion activities were of key importance
(55.9%).

One of the questions of the sociological survey
was to identify the types of tourism, which were prac-
ticed in the communities before the war in their place
of residence. The undisputed leader according to the
survey was cultural and educational tourism (19.1%

588

12.70%

20089 40.00% 60.00%

of respondents), which can be explained both by the
presence of cultural and historical heritage in the com-
munities whose representatives took part in the survey
and, possibly, by the fact that some people consider
any tourist destination as an educational component,
without thinking much about the intricacies of a par-
ticular type of tourism. The second and third positions
were given to sports and active tourism (11.2%), as
well as festival and event tourism (10.5%). In urban
areas, the most popular types of tourism were cul-
tural and educational (77.3%), sports and activities
(47.3%), and festivals and events (43.6%). In rural
areas, they were the most prioritized cultural and edu-
cational (61.8%) and rural tourism (52.9%).

The specific weight of each type of tourism in the
regional section is presented in Fig. 2.

With the beginning of the war, the following
changes in the tourism industry took place in the
front-line settlements of Ukraine: first, the level of the
population’s solvency decreased (22.6%); secondly,
attractive tourist facilities stopped functioning or re-
ceiving tourists (22.3%); thirdly, the level of interest
in visiting tourist facilities decreased (18.3%). Tourist
entities of the front-line communities noted that after
the start of the military aggression, they provided such
types of tourist services as excursions, tours, informa-
tion and consulting services, volunteer assistance to
displaced persons, etc.

According to the survey, there have been changes
in the tourism industry in urban and rural areas. Thus,
in urban communities, the largest number of respon-
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Fig. 2. Types of tourism in frontline communities of Ukraine according to the respondents’ answers to the question ‘What were the main
types of tourism practiced in your community before the outbreak of hostilities?”)

dents paid attention to the decrease in the level of the
population’s solvency (61.8%) and the fact that at-
tractive tourist facilities have stopped functioning or
receiving tourists (58.2%). There were also changes
in rural communities, but none of the options exceed-
ed 40% of respondents’ responses.

Respondents’ answers to the question ‘How has
tourism in your community changed since the begin-
ning of the war in Ukraine? ‘ are presented in Fig. 3.

Among the problems faced by tourism enterpris-
es, respondents noted: that tourist facilities in zones
of occupation or active hostilities became inaccessible
(16.1%); due to low demand, they decided to tempo-

i

B Dniproregion  MDonetsk region

35.00%

30.00%

25.00%

20.00%

23.1%
23.7%

22.7%

22.7%

17.3%

15.00%

18.2%
20.6%
20.5%

13.5%

10.00%
5.00%

0.00%

1 — Some tourist locations have been damaged
2 — Tourist attractions have ceased to function or receive tourists
3 — The level of solvency of the population has decreased

0.0%

Zaporizhzhia region

rarily suspend their activities (13.6%); tourism activi-
ty partners have stopped functioning or do not accept
tourists (13.2%); employees went abroad (11.9%); had
to completely reorient their activities from tourism
to another direction (10.3%); had to completely stop
functioning within the absence of economic profitabil-
ity (10.0%); emotional exhaustion of employees and
their moral unpreparedness to work in the service sec-
tor (9.4%); employees were called up to serve in the
Armed Forces (6.5%). Respondents also noted that for
a certain period of time, travel was complicated by a
lack of fuel, regular power outages, and Internet out-
ages; had to completely stop organizing and conduct-

25.0%

17.5%

15.9%

Sumy region

9.1%
3.80%%
6.2%
0.0%
9.1%
9.6%
6.2%
4.5%
7.7%
3.1%

4 5 7

Kharkiv region

4 — The flow of IDPs and their interest in local tourist attractions has increased
5 — The level of interest in visiting tourist attractions has decreased
6 — Cooperation between volunteers, communities, and tourism representatives has intensified

7- other

Fig. 3. Changes in tourism after the outbreak of hostilities according to the respondents’ answers to the question «How has tourism in
your community changed since the beginning of the war in Ukraine?»
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ing active tourist trips; and switch to online work; a
significant decrease in the volume of realized tourist
services; hard work with emotionally exhausted cate-
gories; reorientation of tours and excursions to west-
ern Ukraine; reduction of the number of excursions
to single and small rural geography; evacuation from
museums of cultural values; most of the events have

employees were called up to serve in the Armed
Forces

emotional exhaustion of employees and their moral
unwillingness to work in the service sector

had to completely cease operations due to lack of
economic profitability

had to completely reorient activities from tourism to
another area

employees went abroad

due to low demand, decided to temporarily suspend
operations

partners in tourism activities ceased to function or
do not accept tourists

tourist facilities with which the business was
connected were in the zone of occupation or active
hostilities and became inaccessible

other

0%

Erural area

been transferred to the online format; conducting active
hostilities on the territory of the community; restriction
of excursion and recreational activities in connection
with the ban on visiting forests; partial reorientation of
activities in the project and volunteer direction.

The significance of the problems of respondents’
place of residence is shown in Fig. 4.

12.7%

15.5%

22.7%

18.2%

29.1%

32.7%

31.8%

40.9%

20.0%

5% 10% 15% 20% 25% 30% 35% 40% 45%

urban area

Fig. 4. Problems faced in organizing tourism activities after the outbreak of hostilities according to the respondents’ answers to the

question ‘What challenges did your company face?’

The main prospects for tourism development were
the reopening of tourist locations (40.1%) and the
possibility of upgrading tourist facilities with grant
funds (31.5%). 21% of respondents believe that tour-
ists will come to see the consequences of the hostili-
ties. 6.6% found it difficult to answer, and 0.8% indi-
cated that they did not see any prospects. At the same
time, residents of both urban and rural areas chose
the same priority options: restoring the functioning of
tourist locations (74.5% and 61.8% respectively), and
modernizing tourist facilities with grants (56.4% and
55.9% respectively). The regional peculiarities of the
distribution of answers to this question are presented
in the map in Fig. 5.

More than half of the respondents consider such
types of tourism as cultural and educational (59.8%);
festival and event (52.8%); sports and active (48.0%)
to be promising. The respondents considered dark
tourism (77%); religious (66%); health and wellness
(54.1%); industrial (53.5%) and rural (52.1%) to be
unpromising types of tourism (Table 2). It can be as-
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sumed that these types are not promising in the first
place, because of the hostilities and the consequences
they entail. Such a significant percentage of respon-
dents who do not see prospects for the development
of dark tourism can be explained by the fact that most
of them would not want their regions to have such an
associative image among tourists.

In our opinion, such results about promising types
of tourism indicate that the respondents want the
studied regions to leave the acquired image of des-
tinations with culturally informative, festival-event,
and sports-active tourism products, and not with the
‘legacy of war and tragedy’. At the same time, it can
be assumed that types of tourism, according to the re-
spondents, are not promising, because their develop-
ment will be problematic in the future due to military
actions and consequences (loss of access to health
resorts and marine resources, mining of rural areas,
forests, river reservoirs), or the unrealized business
potential of these types of tourism in the pre-war ter-
ritories.
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Fig. 5. The tourism development prospects in communities after the war according to the respondents’ answers to
the question ‘How do you see the prospects for tourism development in your community after the end of the war?’

Note: Compiled by the authors using Adobe Photoshop 2021

Table 2. Tourism development prospects after the end of hostilities according to the respondents’ answers to the question «What types
of tourism do you think will be in demand in your community after the end of hostilities?»)

Types of tourism
culture and educational

Promising, (%)

rural 29.1
ecological 31.9
religious 18.7
medical and health 28.5
industrial 26.4
sports and active _
extreme 27.1
ethno-culture 41.6
gastronomic 38.1
festival and event _
military 36.8
dark 10.5
creative 29.9
business 333

However, we will try to express our own assump-
tions about obtaining such a picture of respondents’
answers. It is worth noting that a significant percent-
age of respondents (77%) who do not see prospects
in the development of dark tourism may indicate
that most of them do not have the exact terminology
and understanding of the components of ‘dark tour-
ism’ or that the respondents would like their regions
to did not have a ‘dark’ associative image among
tourists. In the section of respondents’ answers by
field of activity, we found that the following rep-
resentatives consider dark tourism unpromising:

Hard to say, (%) Not promising, (%)

257 14.5

18.8 - s
26.4 417

153

17.4

20.1

26.4 25.6

23.6 493

215 36.9

29.9 32.0

22 25.0

222 41.0

12.5 /X
292 40.9

229 438

85.7% — executive authorities coordinating tourist
activities; 80% — museums and recreational facili-
ties; 77.4% — tourist business; 76.2% — accommo-
dation and catering establishments; 73.1% — public
organizations and clubs; 50% — education and/or
science. Such a position may indicate an incomplete
understanding of the essence of this type of tourism
or its identification with ‘black’ archaeologists, etc.
It is considered promising by 19.2% of representa-
tives of public organizations and clubs and 40% of
respondents from the field of education and science.
Respondents from the field of tourism business (tour
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operators, travel agents, and private entrepreneurs)
have the largest percentage in the answer «difficult
to answer», i.e., this is the segment that considers
the possibility of earning profits from conducting
such tours. Let us emphasize that the respondents,
choosing answers about dark and military tourism
(see Table 2), showed significant differences in the
assessment of their perspectives, which suggests an
inaccurate understanding of the content by the re-
spondents. Since military tourism is a component of
the dark accordingly tourists who visit the sites of
military action may be motivated to visit places of
torture and mass graves that are components of tour-
ist routes of memory. In order to properly honour
the memory of the dead and victims, it is necessary
to demonstrate to the whole world the consequences
and cruelty of the Russian-Ukrainian war but taking
into account synergy with other types of tourism and
cultural heritage, so as not to establish a long-term
associative image of «a country with a military her-
itage2 for Ukraine in the world tourism community.

Another important aspect in post-war times may
be a combination of ecological, educational, military,
and dark tourism on the territory of the Kakhovsky
Reservoir, which, after being blown up by the Russian
invaders in June 2023, became the site of an ecologi-
cal disaster. In our opinion, it becomes more obvious
that after the victory, the interest of foreign tourists
in our country will grow and, as a result, the flow of
tourists to our country will intensify in the future. At
the same time, we assume that the cohort of tourists,
whose motivation is to visit places and monuments
historically associated with death, catastrophe, and
tragedy, will have the desire to visit the affected front-
line regions of Ukraine.

Travels to places of «dark tourism» are of particu-
lar importance in reproducing the bravery and cour-
age of the defenders of Ukraine. It is through the his-
torical memory of war events that the foundation of
patriotic education of youth should be laid in order to
form a personality that would be endowed with civic
responsibility, national self-awareness, high spiritual
values, family, and patriotic feelings. It becomes more
obvious what needs to be worked on, and which as-
pects require increased attention.

There is also a question about the respondents’ an-
swers about the unpromising development of health
and wellness (54.1%), rural (52.1%), and creative
tourism (40.9%). In our opinion, precisely these types
of tourism, both during the war and after its end, are es-
sential for restoring the physical and psycho-emotion-
al state of people, expanding their creative potential,
and communicating with the local community. Such
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answers may indicate that the interviewees consider
the development of these types of tourism in a nar-
rowed segment, rather than a diversified one, limiting
their own business opportunities. It is the exchange
of experience in such directions that can be useful. In
particular, according to survey data, such a case was
the carbon farm ‘Green Forest’ in the Dnipropetrovsk
region, and the historical and cultural park ‘Ethnoselo
Dyvosvit’ in the Zaporizhzhia region, which became
not only shelters for people and animals during the
evacuation and resettlement of people from the occu-
pied territories, as well as a place of combination of
rural, creative, ecological and health-healing tourism
(art and pet therapy for children and military). The
diversification of tourism in these locations after the
war will have a significant impact on the labor market
in rural areas, especially for such population groups as
women, unskilled workers, and internally displaced
persons, since unemployment is one of the important
economic and social problems. The development of
tourism will improve the standard of living of the lo-
cal population, ensure the long-term development of
the countryside, and create an additional market for
the sale of domestic products. One of the measures
that will improve the development of tourism in the
territories where hostilities took place is the creation
of tourism recovery funds.

Representatives of the tourism sector believe that
in order to create a new community heritage, it is
necessary to: restore infrastructure, establish peace-
ful life; create a new tourism cluster, create new jobs;
create a new heritage — the heritage of war; create
museums, memorials, expositions, memorials; new
attractions; develop industry and post-industrial tour-
ist facilities; create a community brand; conduct ex-
cursion activities that will make people feel the war in
the centre of Europe.

It is worth noting that 81.8% of respondents are
positive about the possibility of developing and im-
proving their business in line with European practic-
es. In the future, respondents would like to explore
new and interesting tourist offers (15.8%); demand
for tourism services from domestic and foreign tour-
ists (15.6%); project and grant activities (13.5%); ef-
fective social media advertising and work with digi-
tal platforms (13.3%). 39.4% of the surveyed tourist
facilities in the frontline communities indicated that
their organization is a member of a tourist cluster,
and another 23.9% want to join a cluster in the future.
Cooperation in clusters is between travel agencies,
operators, volunteers, and companies. For tourism
facilities, the most important benefits of cluster co-
operation are better access to resources (28.8%); and
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advantages in marketing and product development
(27.7% each).

It is important to pay attention to the fact that,
in order to improve their business, most respondents
singled out the item «studying new interesting tour-
ist offers» (15.8%). In our opinion, if we take into
account the results of the survey from Table 2 about
the unpromising types of tourism for the front-line
communities, then there is a need to diversify tourist
offers, which is possible due to the combination of
promising and unpromising types of tourism, which
the respondents singled out. It is appropriate to study
the world, European, and national experience of tour-
ist offers in the field of dark tourism, and the synergy
of rural, medical, and creative tourism.

The results of the survey showed the needs of the
tourism business in improving qualifications and learn-
ing foreign languages, digital tools, social and fund-
raising marketing, European experience in tourism
development; establishing relations with stakeholders;
improvement of activities existing and creation of new
clusters; development of grant applications and busi-
ness plans for obtaining financing from international
donors and investors; development of memory routes.
These directions can be provided by the interaction
of public organizations, educational institutions, and
representatives of state authorities. Educational insti-
tutions and public organizations can create training
courses at the expense of grant funds for entrepreneurs
in the field of tourism and help create project proposals
for the restoration of community tourist locations.

According to the interviewees, the greatest threats
to the tourism development of the community are
72.7% threat of loss of material cultural values in the

occupied and front-line territories; 59.7% danger-
ousness of the territory due to its excessive mining;
57.5% — significant deterioration of the financial ca-
pacity of clients. Among the opportunities for tour-
ism business development, most respondents said that
attracting funding and stimulating investment from
domestic and international partners is very promising
(53.8%); introducing innovations in tourism develop-
ment (50.7%); and developing new tourism products
in your community (50.4%). Receiving advisory ser-
vices is also considered promising (55.4%) (Table 3).

Having analyzed the responses of the respond-
ents about the threats, opportunities, and vision of
the respondents regarding the regional development
of the tourism business, we believe that if the biggest
threat is the loss of material and cultural values in
the occupied and front-line territories, and the big-
gest opportunities are the attraction of financing and
investment stimulation from domestic and interna-
tional partners, the implementation innovations in
tourism, then by combining them we can say that
it is appropriate to activate the partnership of scien-
tists and educators, representatives of public organ-
izations, business and government bodies regarding
the reconstruction of lost material and cultural val-
ues at a new level. Such a partnership in the form
of a ‘state-business-society-education’ chain can be
ensured through a public-private partnership to en-
sure scientific, effective, consistent, and systematic
work on finding financial funds, developing and im-
plementing projects for the reconstruction of tourist
locations, and implementing innovations. In the ter-
ritories where the infrastructure is almost destroyed
and which have already been liberated from the oc-

Table 3. Opportunities for tourism development in Ukraine after the war according to the respondents’ answers to the question ‘What
opportunities for tourism business development do you see in the context of the war and post-war recovery? )

Opportunities

developing new tourism products in your community (N=137)

receiving advisory services (N=121)

development of tourism infrastructure (N=136)

monitoring, promotion, and marketing of locations (N=131)

attracting funding and stimulating investment from domestic and inter-

national partners (N=129)

training and capacity building in the tourism sector (N=129)

implementation of digital tools (N=133)

introduction of innovations in the field of tourism development (N=136)

*N — number of respondents who answered this question

Quite prom- Promising, Not promis-
ising, (%) (%) ing, (%)
50.4 40.1 9.5
28.9 554 15.7
48.5 46.3 52
39.7 48.1 12.2

12.9
53.8 333
473 39.5 13.2
48.1 36.8 15.1
50.7 39.7 9.6
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cupation, the question of new construction will arise
in the future. For example, an innovative direction
is the digitization of archival materials and the cre-
ation of digital exhibitions, installations, and inter-
active museums based on it. The foreign experience
of countries such as Sweden (Viking Museum) and
Estonia (Vabamu Museum of Occupation and Free-
dom, Exhibition «My Free Country») shows that
popular museum destinations have been created us-
ing interactive installations, specially made puppets
and scenery, film and music (The Viking Museum,
2023; Vabamu Museums, 2023). In the front-line
territories during the reconstruction of cities, it will
be appropriate to create new modern museums that
will demonstrate lost material and cultural values
or become elements of memory routes, the achieve-
ments of the Ukrainian army, and the stories of the
population that suffered from the Russian invasion.

Conclusions

Considering the results of the sociological survey
and foreign experience, we can interpret the main
conclusions and offer scientific and practical recom-
mendations for the development of tourism in the
frontline communities in Ukraine.

The war affected the change in the tourist ‘land-
scape’ of the frontline regions of Ukraine. The results
of the conducted sociological survey make it possi-
ble to highlight the general changes that took place in
the tourism sphere of Zaporizhzhia, Dnipropetrovsk,
Sumy, Kharkiv, and Donetsk regions during the war:
a decrease in the level of solvency of the population
and their level of interest in visiting tourist facilities;
cessation of operation of attractive tourist locations.
However, during the war, the responses of the rep-
resentatives of the tourism sphere of the front-line
communities also testified to the reorientation and
diversification of their activities, particularly in ad-
dition to the traditional types of activities, the range
of providing excursions, tours, information and con-
sulting services, and volunteer assistance to displaced
persons and military personnel was expanded. The
main problems of the tourism sector during the war
are related to the changes most noted by respondents,
in particular, the inaccessibility of tourist facilities in
zones of occupation or active hostilities, suspension
of activities due to low demand, and loss of partner-
ships in tourism activities. Respondents associate the
prospects of the tourism industry of front-line com-
munities primarily with the restoration of the func-
tioning of tourist locations, the possibility of their
modernization at the expense of grant funds, and the
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demonstration of the consequences of military actions

to future tourists.

When analyzing the types of tourism, promising
(cultural and educational, festival, event, sports and ac-
tive) and non-promising types of tourism of the front-
line communities (dark tourism, religious, medical, and
recreational, industrial (industrial), rural) were identi-
fied. In our opinion, the results of the survey on prom-
ising types of tourism indicate that the respondents
want the studied regions to leave the acquired image
of destinations with cultural-cognitive, festival-event,
and sports-active tourism products in the future, and
not with the «legacy of war and tragedies».

Also, the results showed that dark tourism is a
rather new and debatable concept for the respondents,
as they repeatedly mention the construction of mem-
ory routes and the legacy of war as new directions
of tourism development, but at the same time asso-
ciate them only with military and not dark tourism.
which in turn is a broader concept and includes the
military. The largest percentage of those who consider
this type of tourism unpromising are representatives
of the executive power coordinating tourist activities.
This may indicate an incomplete understanding of the
essence and potential of this tourism, its identification
with ‘black’ archaeologists, fear of the ‘obscuration’
of regional tourism brands, etc.

The creation of new elements of ‘historical her-
itage’ (memorial complexes, monuments, museums,
memory routes) and diversification of existing tourist
locations in cities and towns that suffered from the
Russian army, in our opinion, requires:

- conducting broad discussions with representatives
of the authorities, tourism business, the public,
scientists, and educators regarding the possibili-
ties and potential of dark tourism in Ukraine; the
influence of the dark, incl. military tourism on the
associative image of Ukraine in the world tourist
community as a ‘country with military heritage’;
synergies of dark, ecological, scientific and educa-
tional, military tourism;

- the creation of a database of potential objects of
‘dark’ tourism in Ukraine, considering the con-
sequences of the war; — carrying out thorough
research of the foreign experience of organizing
dark tourism, highlighting the main areas that can
be used in the organization of tours by travel com-
panies.

The results of the sociological survey of the re-
spondents also testified to the futility of medical and
recreational, rural, and creative tourism in the front-
line communities. Such results may be related to
the loss of access to sanatorium-resort and marine
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resources, the mining of rural areas, forests, and riv-
er reservoirs, the low level of diversification of the
field of tourism in the frontline communities, and the
unused potential of these types of tourism even be-
fore the war. In our opinion, in the conditions of the
war and the post-war period, these types of tourism
acquire special significance for two reasons: first, it
restores the physical and psycho-emotional state of
the victims, restores and expands their creative po-
tential; secondly, the war became a factor in the de-
velopment of successful new business models in the
front-line rural areas in the form of a combination of
rural, creative, ecological and health-healing tourism
(art and pet therapy for children and soldiers), which
contributed to the development of rural communities,
increasing employment and increased income from
the provision of tourist services.

We believe that the restoration and further de-
velopment of tourism requires a strengthened close
interaction of ‘state-business-society-education’,
which can take the form of a public-private part-
nership for ensuring scientific, effective, consistent,
and systematic work. Representatives of tourism
business, education, and science, employees of tour-
ist infrastructure and attractions, members of tour-
ism-oriented public organizations, and executive
authorities should develop a clear plan (strategy) for
the restoration and promotion of tourism in the front-
line communities of Zaporizhzhia, Dnipropetrovsk,
Sumy, Kharkiv, and Donetsk regions after the war.
which will use the experience of Montenegro (im-
provement of educational programs on the tourist
profile), Cyprus (massive advertising in foreign mar-
kets, especially in China, India, and Turkey), Georgia
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