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 1 -08 ( : 
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xmin=1
L=1; C=0.1; R=1; U=1

%%
rL=i*w*L %%
rC= -i/(w*C) %%
I(w)=abs(U/(R+rL+rC))  %%

I=abs(U/(R+rL+rC)); xmin=1, xmax=6.28318530717959
fmin=0.110431526074847, fmax=0.999970724714332
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SUMMARY
V. Klochko, S. Kyrylashchuk. Strategy of studies of higher mathematics is with

purpose of development of engineering thought of students.
An important place among higher educational establishments is occupied by technical

universities, which special purpose consists in activation of process of forming of creative
engineering thinking. In the article the forms, methods and facilities of improvement of
teaching and educational process, are considered during the studies of higher mathematics
of students of technical universities, forming of professional qualities of future engineers.

Key words: egineering thinking, professional training, pedagogical techniques,
reative thinking, professional thinking, development of engineering thinking of students,

systems of computer mathematics, information technologies.
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