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SUMMARY
S. Parfilova. The modern approaches to the pupils’ learning-searching activity.
In the article the theoretical positions of junior schoolchildren’ learning-searching

activity’s understanding are elucidated. The learning-searching activity is considered as
functionally connected series of stages, realized logically in complex, and directed on the
pupils’ independent searching activity providing.

Key words: learning-searching activity, junior schoolchildren, self-definition, cognitive
tasks, developing teaching.
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SUMMARY
I. Sereda. State of the problem of pupils in creativity physical training lesson.
In the article the results of questionnaire of teachers of physical culture are analysed

in relation to problems: sensitivnosti of midchildhood at development of creative capabilities
of students, determination of components of kreativnosti, tasks, which are directed on the
display of creation, reasons of ignoring of perfection of creative capabilities, in the process of
physical education, organizationally methodical bases of development of kreativnosti on the
lessons of physical culture, and also basic factors which effectiveness of development of
kreativnosti of students depends on.

Key words: creative capabilities, kreativnost', experience of work, kvalifikacyya
uchitiley, methodical bases of developmentof tvorchiskikh capabilities.
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