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SUMMARY
V. Klochko, S. Kyrylashchuk. Strategy of studies of higher mathematics is with

purpose of development of engineering thought of students.
An important place among higher educational establishments is occupied by technical

universities, which special purpose consists in activation of process of forming of creative
engineering thinking. In the article the forms, methods and facilities of improvement of
teaching and educational process, are considered during the studies of higher mathematics
of students of technical universities, forming of professional qualities of future engineers.

Key words: egineering thinking, professional training, pedagogical techniques,
reative thinking, professional thinking, development of engineering thinking of students,

systems of computer mathematics, information technologies.
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SUMMARY
O. Koval. Shaping the professionally-moral values of master’s degrees of higher

educational establishments of economic type.
This article examines the problem of shaping the professionally-moral values of future

master’s degrees of higher educational establishments of economic type in the process of
psychological and pedagogical preparation. Based on the analysis of philosophical ,
psychological and pedagogical literature revealed scientific approaches to vocational
education and moral values are grounded pedagogical conditions of formation of the
professional and moral values of future Masters School of Economics.

Key words: morally professional values, shaping of the morally professional values,
pedagogical conditions, psychological and pedagogical training values of the future master’s
degrees of higher educational establishments of economic type.
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