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SUMMARY
M. Scherbakova, L. Maschenko. Psycho-educational needs of technology-valuable

components of spiritual culture of the individual.
This article examines psychological and pedagogical techniques of spirituality. The

results of empirical research needs, a valuable component of spirituality. The factors of the
components of spirituality in students from the rural and urban schools.

Key words: identity, spirituality, spiritual development, the components of spirituality,
values.
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