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It is generalized that the purpose of the terminological component of vocational
training of the future document managers in the conditions of university education is to
develop skills to work with terms in accordance with the specialty, translate and use in the
professional text clear and unambiguous terms. Cultural approach allows considering
vocational training of the future document managers as a set of cultural components on a
wide cultural background of society, taking into account the cultural situation. For the
philological analysis on documentary-linguistic and culturological disciplines classes it is
offered to familiarize with the works of modern poet and active public figure Serhei Zhadan,
who works in the genre of postmodernism.
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DIAGNOSTICS OF MOTIVATION AND VALUE COMPONENT OF BUSINESS
COMMUNICATION CULTURE OF THE FUTURE SPECIALISTS IN AGRICULTURE

The paper deals with the problem of evaluation of business communication culture levels
of the future specialists in agriculture. The aim of the study is to research the state of
development of motivation and value component of business communication culture of the
agrarian university students. Motivation criterion indexes are studied with a complex of methods
(survey, questionnaires, interviews with students and teachers, testing and pedagogical
observation of students’ communicative activity). The results of the research show that the
current system of training in agrarian universities does not provide the appropriate level of the
development of motivation and value component of business communication culture. It proves
the necessity of the development of efficient methods and technologies to raise students’
motivation to communicate both in native and foreign languages.

Key words: prospective specialists in agriculture, business communication culture,
diagnostics, criteria, indexes and levels of development of motivation and value component
of business communication culture.

Introduction. A modern agriculture specialist should be an intelligent
person and this fact calls for developing a system of profound training in agrarian
universities in order to prepare competent specialists capable to perform their
responsibilities professionally and possess high ethical values. This task becomes
more complicated when it refers to the formation of the personality of the future
specialists in agriculture as far as the system of their competences and
professional strengths should include certain characteristics which enable them to
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be effective in searching activities in their future job. Taking this into account, it is
necessary to mention that the communicative aspect of training of prospective
specialists in agriculture becomes really significant. Therefore, while training such
specialists we should pay attention to the formation of business communication
culture which is an important constituent of general culture of the personality and
professional accomplishments.

Analyses of relevant research. The term “business communication
culture”, that appeared in psychological and educational sources at the end of
the XX century, often refers to a part of general culture of a specialist, a high
level of business communication skills, a certain quality of communication, an
ability to create a favourable atmosphere for a business talk (Baieva, 2001;
Chmut & Chaika, 2007; Hooker, 2008; Mattock, 2003; Niemeier, Campbell &
Dirven, 1998; Sellin & Winters, 2005).

Modern researchers consider professional and business communication
culture of prospective specialists in different branches as: a personal
professional integral dynamic quality, capable to self-development (Rembach,
2005); the main index of communication quality and effectiveness (Riabushko,
1999); a compositive ethical and professional formation (Vyshnevska, 2002); an
integral dynamic structural and level quality of a personality (Ihnatenko, 2011);
polystructural dynamic system formation of a personality (Danilova, 2008); an
obligatory component of professional activity of specialists and a means of
professional skills improvement (Baranovska, 2005).

The research of the theoretical base of the problem has shown that
business communication culture (BCC) of prospective specialists in agriculture
refers to an integral personal quality which involves a certain level of
knowledge and skills of organizing communication in business and developed
skills of verbal and non-verbal behavior in professional and business situations
with local and foreign agrarian partners that allows to make psychological
contact and organize an efficient professional cooperation.

On the basis of the analysis of structural components of BCC of
specialists in different branches and a careful study of professional activity of
agriculture specialists we distinguish three interrelated components in BCC
structure, namely motivation and value, cognitive and educational, professional
and communicative. In our opinion, these components describe the content of
BCC of agriculture specialists and determine consequently the ways and means
of its formation and correction.

Motivation and value component of BCC reflects an internal aspect of
communication in professional activity of agriculture specialists, i.e.
understanding of the necessity to develop business communication culture;
communicative and ethical motives and needs; the system of values which
determine specialist’s orientation to partnership and cooperation in the
process of solving professional and business tasks.
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The function of motivation and value component is to consider business
communication culture as a personal value and to stimulate students for
business communication. It enables prospective specialists to interpret a sense
of basic principles of professional cooperation and it has a positive impact on
the development of system values that also stimulate the development of
business communication culture.

In order to estimate motivation and value component of BCC of
prospective specialists in agriculture we distinguish motivation criterion which
allows to determine the level of the development of motives to improve
business communication culture as well as the level of development of
communicative needs, personal and professional values and positive attitude
to business communication culture that contributes to the process of self-
improvement of prospective specialists and leads them to be successful.

According to the results of theoretical and experimental research, we
distinguish the following indexes of motivation and value component:

1) strong (internal and external) motivation of business communication
culture (it appears and develops on the basis of the needs which are the source
of activity of a young personality, regulate his or her behavior and determine
his or her feelings and willpower);

2) availability of cognitive and communicative needs (interest to solve
complicated tasks in business communication (by the means of native and
foreign languages);

3) development of system of values in professional cooperation
(acquired social norms and requirements that determine the activity of
prospective specialists in agriculture and the choice of means to represent their
views and personal attitude to people, events and circumstances in business,
nature, environment and everyday life);

4) understanding of the significance of business communication culture
to succeed in the future career (how a student imagines himself or herself as a
successful skilled specialist with high level of professional culture, it leads to
making decisions and performing appropriate actions and then results in
personality changes) (Silchuk, 2016).

The aim of the study is to research the state of development of
motivation and value component of business communication culture of
prospective specialists in agriculture in agrarian universities.

In order to make diagnostic research it was necessary to solve the
following tasks: 1) to develop methods of research of motivation and value
component of the development of business communication culture according
to the distinguished criterion and indexes; 2) to estimate the level of
development of motivation and value component of business communication
culture of prospective specialists in agriculture under the conditions of the
traditional system of professional training in agrarian universities.
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Research methods include analysis of scientific works concerning problems
of development of communication culture of prospective specialists and namely
agriculture specialists, a complex of diagnostic methods, such as a survey which
was done with the help of questionnaires; talks to students and teachers; testing
and pedagogical observation of students’ communicative activity.

The diagnostic stage of research involved 100 Master course students
specialized in such branches as “Agronomy” and “Technologies of environment
protection” at Poltava state agrarian academy.

In order to run diagnostics of the development of motivation and value
component of BCC of prospective specialists in agriculture we researched such
characteristics as motivation to develop communication culture, availability of
cognitive and communicative needs, development of system of values in
professional cooperation and understanding of the significance of business
communication culture to succeed in future career. The students were offered:
1) a questionnaire to estimate students’ motivation to develop business
communication culture; 2) a questionnaire to evaluate the availability of cognitive
and communicative needs; 3) a questionnaire to estimate the significance of
business communication culture for future career; 4) a test to appraise the
development of system of values of prospective specialists in agriculture.

Results. In order to collect data concerning the first index of motivation
and value component of BCC we interviewed the future specialists in agriculture.
The table 1 shows the examples how the students of experimental groups
answered the questions.

Table 1
General answers of students in the questionnaire to estimate motivation to
develop BCC
Questions Typical answers (%)
1. In your opinion, does the development of | - it depends on a person—17 %
BCC depend on a person or a teacher who | - it depends on a teacher who must teach
must teach communication culture? communication culture —34 %
- it depends both on a person and a teacher —
49 %
2. Can you develop business | Positive answer —49 %
communication culture on vyour own | Negative answer—-51 %
without anybody’s help?
3.Is enough attention paid to the | Positive answer—37%
development of BCC at your university? Negative answer — 63 %
4. What role does BCC play for students in | - BCC plays an important role for Master
the process of studying at university? course students — 67 %
- BCC represents the level of professional
competence of Master course students —
12%
- BCC is a means to succeed in future
career—21%
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5. What is necessary to do in order to make
the process of the BCC development more
efficient?

- to add a special subject to the training
program at universities — 40 %

- to increase a number of classes for
humanities— 17 %

- to have a special subject
communication culture” —43 %

“Business

6. Are you interested in the improvement of
your level of BCC?

Positive answer —45 %
Negative answer — 55 %

7.Do you want to become proficient in
modern innovative technologies to develop
your business foreign language competence?

Positive answer — 54 %
Negative answer — 46 %

8. What does self-development of BCC
involve, in your opinion?

- to use Internet resources — 55 %
- to attend a library =5 %

- to read scientific works concerning this
problem -7 %

- to attend workshops offered by successful
businessmen —15 %

- to talk to experienced specialists in BCC —
18 %

Low level —16 %
Intermediate level — 84 %
High level — 0 %

9. How do you evaluate your BCC level?

Positive answer — 51 %
Have not decided — 7 %

10. Do you have a need to improve your
business communication skills in Ukrainian

and English? Negative answer —42 %
11. Do you read scientific psychological and | Positive answer —49 %
pedagogical works  concerning  this | Negative answer—51 %
problem?

12. Do you agree that business | Positive answer —44 %
communication culture is an essential | Have not decided — 6 %

component of
competence?

specialist  professional | Negative answer — 50 %

The analysis of the students’ answers allows distinguishing the following
levels of motivation to develop BCC of prospective specialists in agriculture:
1) a low level — the interviewees do not show any interest in business
communication culture and are not motivated to develop it — 51 %; 2) an
intermediate level — it is characterized with unstable motivation to develop
communication culture which is represented in personal sphere mainly — 48 %;
3) a high level — conscious motivation to develop BCC, these students consider
business communication culture to be an integral component of professional
competence of modern specialists — 1 %.

The development of motivation and value component of BCC of
prospective specialists in agriculture also involves the availability of cognitive and
communicative needs. In order to estimate the availability of this index of BCC

251



[leparoriyni Hayku: Teopis, icTopis, iHHOBauilHI TexHoJorii, 2018, Ne 5 (79)

interviewees were offered to answer the following questions: 1) Are you
interested in communication problems? 2) What is the role of communicative
skills in your future job? 3) Do you think that your future professional activity will
allow you to demonstrate your communicative skills? 4) Which communicative
skills do you want to develop? 5) What is the role of communication in English in
your future professional activity? 6) Are you good at business talks? 7) Do you
often feel confused while talking to new partners? 8) Do you always find it difficult
to deal with critical situations? 9) Would you like to be engaged in research or
practical activity in future? 10) Do you like being engaged in volunteer work?

The answers to these questions were evaluated on a scale from one to
five according to such characteristics as accuracy, completeness, thoroughness,
solidity and logic.

The analysis of the answers showed that the majority of students are
interested in communication problems, although not all of them can explain
the role of communicative skills in their future career. 15 % of students
suppose that communicative skills are necessary for modern specialists in
agriculture and can be useful to do well. 67 % of students answered that
professional knowledge and skills were more important than communicative
skills. 16 % of interviewees admit that communicative skills are significant to
make contacts with collogues. Only 2 % of students consider communicative
skills to be the index of culture and proficiency of modern specialists.

Here are the students’ answers to the question “Which communicative

VN (}

skills do you want to develop?”: “to prove that | am right”, “to give reasons to my
point of view”, “to speak clearly”, “to get a partner interested”, “to understand a
partner”, “to be reserved”, “to have business communication style”, etc. The
received data prove that the majority of students do not have a clear vision of the
term “communicative skills” and confuse it with such terms as “type of
communication”, “form of business communication”, “character trait”, etc.

The interviewees’ answers to the question “What is the role of
communication in English in your future professional activity?” show that
foreign language communication:

— 16 % — will help to find a prestige job in Ukraine or abroad and is an
important factor of a successful career;

— 14 % - will allow communicating with foreign partners, facilitate
mutual understanding and improve cooperation;

— 68 % —is not a key skill in their future professional activity;

— 2 % —raises intellectual, cultural and professional level.

With reference to the analysis of the data received in the process of
diagnostic research concerning students’ cognitive and communicative needs,
we can state that more than half of the interviewees have a need to
communicate in their future professional activity. However, this need is not

vital for them while studying at agrarian university. Therefore, while studying
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the humanities (e.g. “Business English”, “Science philosophy, psychology and
pedagogy”) students satisfy those needs that are more currently important for
them, such as needs for prestige, cognition, safety, self-respect, respect to
others etc. So, we can conclude that cognitive and communicative skills of
Master course students are not enough developed.

The values, which determine the orientation of business communication
of prospective specialists in agriculture, were studied with the help of testing.
Each correct answer to the test questions got one point.

According to the test results, we can distinguish several groups of
students’ values in business communication: orientation to do professional
tasks efficiently; self-orientation, orientation to one’s own achievements and
self-esteem; orientation to a partner, to establish favourable personal relations
with colleagues.

51 % of interviewees are oriented to do professional tasks efficiently.
These students suppose doing professional tasks successfully and achieving
high efficiency of their professional activity to be the main tasks of business
communication. They are focused on the improvement of their professional
competence and increasing their proficiency level. However, the importance of
establishing favourable personal relations with colleagues is not enough
realized. These students are pragmatic, straightforward, determined, energetic
and goal-oriented.

47 % of interviewees have a predominant self-centered orientation in
business communication that involves striving for one’s own well-being,
leadership and prestige. These students appreciate their own achievements,
career promotion, top positions, awards and honours. The most important
things for them are self-esteem, establishing a dominating position among
colleagues and development of their own potential. In comparison with other
students, they pay less attention to creating positive emotional environment in
the process of professional cooperation. These students are self-confident,
possess high self-esteem and well-developed imagination, they can influence
other people and stimulate them to some actions.

Only 2 % of students are oriented in business communication to establish
favourable personal relations and positive psychological environment in the
process of professional cooperation. These students possess their personal
integral system of values and orientations, realize objective rules of their
hierarchy, their place and role in future professional activity. This type of values
can be called interpersonal, since the students consider establishing favourable
conditions for other people to use their own potential to be a significant task of
business communication and the criterion of its efficiency is comfortable
relations with partners and colleagues. In business communication they are
oriented to cooperation, individual approach, taking into account interests,
emotional states and characteristics of communication partners, establishing
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trustful personal relations with them. Their attention is focused on people’s
relations. These students are eager to take part in discussion of needs and
motives, cooperation in teams, communication problems, values and
expectations. Interpersonal orientation involves a desire to understand
situations and other people’s behavior, to come to an agreement and avoid
conflicts, to adapt to current rules, to be on equal positions with a
communication partner and accordingly it is expressed in appropriate verbal
and non-verbal forms of behavior.

The efficiency of the future professional activity depends substantially on
the understanding of the significance of business communication culture by
agriculture specialists. The evaluation of the level of development of this index
was done with the help of a questionnaire. The students were asked to
evaluate twelve statements concerning the place and functions of business
communication culture in the professional activity of agriculture specialists
according to the scale of importance.

With reference to the analysis of the interviewees’ answers, we can
make a conclusion that the predominant number of student have a low level of
this index (52%). 48 % of students have an intermediate level of the
understanding of the significance of business communication culture to
succeed in their future career. The results of the research show that these
students ignore questions concerning public speeches, presentations and
speaking etiquette. It confirms the inadequate level of students’ understanding
of aims and functions of BCC (rhetoric, business etiquette, professional
speaking, communicative behavior, etc.) in professional activity of agriculture
specialists. At the same time we found out that the students are interested in
professional training of high quality and want to become competitive
specialists with thorough understanding of their responsibilities and high level
of business communication culture.

Conclusions. With reference to the analysis of the data received in the
process of diagnostic research, we can make a conclusion about the inadequate
level of the development of motivation and value component of business
communication culture of prospective specialists in agriculture. We observed:
1) predominance of external motives to develop business communication
culture; 2) lack of cognitive and communicative needs; 3) task-oriented values
in business communication (underestimation of the significance of establishing
favourable interpersonal relations with colleagues); 4) insufficient
understanding of aims and functions of business communication culture in
professional activity.

Our research shows that the current system of humanitarian training in
agrarian universities does not provide the appropriate level of development of
motivation and value component of business communication culture and it has
a negative effect on professional competence, mobility and competitiveness of
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prospective specialists in agriculture. Accordingly, there is a requirement to
continue research that will be focused on working out some efficient methods
to raise the level of development of motivation and value component of BCC of
prospective specialists in agriculture, i.e. introduction of special modules,
topics and questions to the content of the humanitarian subjects and
preparation of certain tasks to form students’ motivation to develop business
communication culture.
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PE3IOME

CunbuyKk Oneca, HukonaeHko HOnua. [mMarHOCTUKA MOTUBALMOHHO-LLEHHOCTHOIO
KOMMNOHEHTA KyNbTypbl A€10BOro 06WweHnsa 6yayLmx cnewmanmcToB arpapHoro npopuns.

Cmameoesa packpsisaem pe3yanbmamel 3KCepumMeHmanbHo20 Ucci1edo8aHUA yposHel
ChopMUPOBAHHOCMU MOMUBAYUOHHO-UEHHOCMHO20 KOMMOHEHMA Kysbmypbl 0e7108020
obweHus cmydeHmMo8 az2papHbIX 8y308. Asemopamu paspabomaH memoodosoauvecKull
UHcmpymeHmapuli 041 u3y4eHUA rokazamesaeli MOMUBAUUOHHO20 Kpumepus. [JOKA3aHo,
Ymo cywecmsyrowaa cucmema no020mMOBKU 8 a2papHbLIX 8y3ax He obecrneyusaem
00CmMamoYHo20 YpPoB8HA MOMUBAUUOHHO-YEHHOCMHO20 KOMIOHEHMA Kysabmypsl 0e108020
obweHus y 6y0ywux cneyuanucmos a2papHo2o npogusas. Y4umeleasa 8blUIeU3N0MEHHOE,
B803HUKaem Heobxodumocmoe pa3pabomKu UHHOBAUUOHHOU npodyKmusHol mMemoouKu
nosbiWeHUs Momueauyuu cmyoeHmoe pa3eusams Kysemypy 0esn08020 0bweHUs Ha pOOHOM
U UHOCMPAHHOM A3bIKAX.

Knwuesble cnoea: 6ydywue crneyuaaucmel a2papHo2o npoguasa, Kyaemypa
0enoso20 obujeHus, 0ua2HOCMUKGA, Kpumepuu, nokKasamesnu, ypoeHU CGHOPMUPOBAHHOCMU
MOMUBAYUOHHO-UEHHOCMHO20 KOMIOHEeHMa Kyanemypsl 0es108020 06WeHus.

AHOTALUIA

Cinbuyk Oneca, HikonaeHko Hnia. [iarHoctMka MOTUBALIMHO-LiIHHICHOTO
KOMMNOHEHTA KyNbTypu AiN0OBOro ChiikyBaHHA MaiibyTHiXx daxiBLiB arpapHoro npodinto.

Y cmammi npedcmasneHo pe3yabmamu eKcriepumMeHmasnbHo20 00CAIOMEHHA U000
BU3HAYEHHA CMAHy CGhopMOoBaHOCMI Kyabmypu 0ino8o2o CrinKys8aHHA y 3006ysayie suujoi
ocsimu azpapHux BH3. B ymosax cb0200eHHA haxiseyb azpapHo2o npoginto Mmae 80a00imu
KOMYHIKGMUBHUMU BMIHHAMU 8 0inoeili cegpepi 0a58 opeaHizayii cninbHoi disabHocmi,
epekmusHoOI cnisnpayi 3 Kosnezamu, obmiHy docsioom i3 napmHepamu. Tomy Kyaemypa
0inoso2o CnifNKY8AHHA € BAM(/IUBUM YUHHUKOM YCriWHOi camopeanizayii gaxisys,
MOKA3HUKOM (ioeo mobinbHoCcmi (i KOHKYPeHmMoCnpoOMOXHOCMI HaA pPuHKy npaui. Mema

cmammi — 0ocaidumu cmaH chopmMo8aHocmi MomuBayiliHo-yiHHICHO20 KOMMIoOHeHma
Kynbmypu 0in108020 cninkysaHHA 3006ysayie suuwjoi ocgimu aezpapHux BH3. Ha ocHosi
aHanizy 3micmy i cmpyKmypu Kyaemypu 0in108020 CninKys8aHHA b6ysa0 8udisneHo

momueayiliHuli kpumepil, WO Xapakmepu3yemMbCA MAKUMU MOKA3HUKAMU: MOomMueayis
possusamu Kynemypy 0is108020 CifNKY8AHHSA, HAABHICMb Mi3HABAMNbHO-KOMYHIKAMUBHUX
nompeb, cghopmosaHicme cucmemu UiHHICHUX opieHmauili y npodgpeciliHili 83aemodii ma
yCBIOOMAEHHA 3HA4Yyuwocmi Kyanemypu 0in08020 CrifKy8aHHA 014 ycniwHoi malibymHeoi
npodgpeciliHoi dianbHocmi. [nsa 00CniOHeHHA YuUX MOKA3HUKie 6yn10 po3pobseHO KOMIAeKc
memodis, WO BKA4Yas: OnumysaHHs, fAKe 30ilicHiosanocy 4Yepe3 aHkemu; b6eciou 3§
cmydeHmamu ma 8UKAada4yamu, mecmysaHHs; nedaz2o2iYyHe CrocCmepemeHHsa 3d
KOMYHIKOMUBHO aKMUBHIicMo cmydeHmis. Pe3ynemamu nposedeHo20 00CAiOHeHHSA
cgiduame, WO iCHyrOYa cucmMema nifeomosKu y 8ULUX A2papHUX HOBYAAbHUX 30KAA0aX He
3a6e3ne4yye Gopmy8aHHA 00CMAMHL020 Pi6HS MOMUBAUIlHO-UiHHICHO20 KOMMOHeHma
Kynbmypu 0in108020 CrninkysaHHA 8 malibymHix ¢axisyie aespapHozo npogpino. [lpo ye
c8iduameo nepesaxcaHHA 308HIUWHIX Momugie po3susamu Kysnemypy 0in08020 CrifiKy8aHHS,
giocymHicme y b6inbwocmi cmydeHmis ni3Ha8asbHO-KOMYHIKamugHux nompe6, disnbHicHa
CNPAMOBAHICMb UIHHICHUX opieHmayili y 0ino8oMy CrifiKy8aHHI, nosepxHese yc8i0OMAeHHS
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uineli ma @yHKUil Kynbmypu 0ino80o20 cninKyeaHHa y npogeciliHili dianbHocmi mouwjo. 3
0210y HA Ue BUHUKAE HeobxiOHicmb YOOCKOHANEeHHA KOMYHIKAMUBHOI ni02omosKu
malibymHix ¢haxisuie aepapHo2o npoginto y suuux 3aKAa0ax oceimu, 30Kpema: 00M0BHEHHS
3Micmy HABYasbHUX 2YyMAHIMAapHUx OucyunaidH crneuianbHUMuU MoOyaamu, memamu i
nuUMAHHAMU ma po3pobrieHHA 3080aHbL, CIPAMOBAHUX HA hOPMYBAHHA y cmyodeHmis
no3umueHoi momusauii W000 po38UMKY Kysabmypu 0isl08020 CrifIKy8AHHS.

Knarouosi cnoea: malibymti paxieyi aspapHozo npoginto, Kynbemypa 0in08020
CNinKy8aHHSA, 0iaeHOCMUKQ, Kpumepii, MOKA3HUKU, pieHi cgpopmosaHocmi momusayiliHo-
UFHHICHO20 KOMIMOHEHMA Kynbmypu 0iso8020 CrifKy8aHHS.
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EKCMNEPUMEHTA/IbHA NEPEBIPKA E®QEKTUBHOCTI METOAWKH
®OPMYBAHHA XYA0XHbO-TEPMEHEBTUYHOI KOMMETEHTHOCTI
MATICTPIB MY3UYHOIO MUCTELLTBA TA XOPEOTPA®I|

Y cmammi npedcmasneHo anpobayito mMemoOuKu GHOpPMYyBAHHA XYyOOHHbO-
2epmeHe8mMu4YHOi KoMnemeHmMHOCMi mazicmpie mMy3u4Ho20 mucmeymea ma xopeoz2padii.
EpekmusHicmb memoOuku 0b6rpyHmMosaHo pe3yanbmamamu MOPiBHANbLHO20 QaHAAI3Y
nonepedHb020 [ 0OCMAMoOYHO20 0id2HOCMYB8AHHA PpiBHI8 chopmosaHocMi XyOOHHbO-
2epmMeHe8Mu4YHUX YMiHb PecrioHOeHmi8 eKcrnepumMeHmManbHUx i KOHMPOAbHUX 2pyr, a
MAKOX 8UAB/EHOK MO3UMUBHOK OUHAMIKOI 8 eKCrnepuMeHmasnsHill 2pyni 8 NOpi8HAHHI 3
KOHMPpPOsbHO. Bipo2iOHicmb eKcrnepumeHmManbHUX 0aHUX MiomeepoXeHo pe3yabmamamu
iXHbOI 06pObKU Memodamu MamemMamu4yHOi CMAaMUCMUKU 30 PO3PAXYHKAMU @*-Kpumepiro
®iwepa ma t-kpumepiro CmorodeHma.

Knioyosi cnoea: xyO0O#HbO-2epMeEHEBMUYHA  KOMMEMeHMmMHicmoe, MemoOUKa
opmysaHHsa, mazicmpu, nedazoeiyHull ekcriepumeHm, anpobayisa, diaeHocmuka, Kpumepii.

MoctaHoBKa npobnemu. CyyacHa negarorika BULLOI LLUKOAM 30piEHTOBaHA
Ha 3POCTAHHA AKOCTI NIArOTOBKU NefaroriyHMX KagpiB Ha FPYHTI CTBOPEHHA
MeTOANK ePEKTUBHOIO AOCATHEHHA CTYAEHTAMM KOMMNETEHTHOCTEN, BiANOBIgHMX
ManbyTHiM npodeciiHo-daxoBit  AianbHOCTI. ApKe CcycninbcTBO noTpedbye
CMnewjianicTiB OCBITHBLOI Franysi, 34aTHMX He Ti/IbKKU KBaNipikoBaHO BMKOHYBATWU CBOI
060B’A3KM, @ M CNPOMOXKHUX KOMNETEHTHO Ta ePEKTMBHO aHaNiI3yBaTU CUTYaLLii Ta
BMpiWyBaTM Npobnemun, WO BUHUKAIOTb Yy XOAi NeaaroridHoi NpakTukn. He €
BMHATKOM i ManbYTHI BUKNaAadi My3aM4HOro MucTeLTea Ta xopeorpadii.

OCHOBOIO HALWOI KOHUENTyabHOI NO3ULji € BNEBHEHICTb Y TOMY, LLLO OKPIiM
TEOPETUYHUX, METOAMUYHUX, BUKOHABCbKUX 3HAHb Ta BMiHb Yy ManbyTHiX BMKNa-
[adiB MUCTELbKMX aMcumnaiH mae bytn copmoBaHa daxoBa XyAOKHbO-repme-
HEBTUYHA KOMMETEHTHICTb Ta BiAMNOBIAHI A0 Hei repMeHeBTUYHO-IHTepNpeTaLinHi
BMiHHA. TeopeTUYHi NPUNyLWEHHA, AK HACNiAOK AOCNIAKEHHA 03HaYeHoi npobne-
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