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for a student are outlined. It is indicated that for this purpose there is a necessity of creation of
the whole system of informative support of many stages of educational activity, to provide the
conscious mastering of knowledge and forming of corresponding abilities and skills.

Key words: information-communication technologies, independent work of students,
informative culture, methodological tool, innovations in education, informatization of
educational process.
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SUMMARY
I. Khomyuk. Professional orientation as mean of providing of professional mobility.
The features of professional orientation which in opinion of author substantially

influences on the process of forming of professional mobility are lighted up in the article;
different approaches to determination of concept are analysed professional orientation. The
level of professional orientation of students to teaching after the chosen speciality is certain,
on the VNTU example.

Key words: professional orientation, mobility, motivation, professional
self-determination, capabilities, professional interests are cognitive interests.
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